
 
 

 

 

 

 

 

 

 

 

 

Residential and Business I nternet 
Connectivity  

 

Irish and European experience  

 
 

 

 

 

 

 

 

 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Document No:  09/8 4  

Date:  30 October 2009  

Report  



 

 

| 2  

 

 

 

Contents  

1 Introduction  ................................ ................................ ................  4 

1.1  SUMMARY OF KEY FINDIN GS................................ ................................ ....  5 

2 Residential Internet Usage  ................................ ............................  7 

2.1  I RISH RESIDENTIAL INT ERNET USAGE ................................ .........................  7 
2.2  EUROPEAN RESIDENTIAL INTERNET USAGE  ................................ .................  10  
2.3  LOCATION OF INTERNET USAGE ................................ ..............................  11  
2.4  NON- INTERNET USAGE  ................................ ................................ ........  11  

3 Business Internet Usage  ................................ .............................  13  

3.1  I RISH BUSINESS INTERN ET USAGE ................................ ..........................  13  
3.2  EUROPEAN BUSINESS INT ERNET USAGE................................ .....................  14  
3.3  LOCATION OF INTERNET USAGE ................................ ..............................  15  
3.4  NON- INTERNET USAGE  ................................ ................................ ........  16  

4 Residential Narrowband Usage  ................................ ....................  17  

4.1  I RISH RESIDENTIAL NAR ROWBAND USAGE  ................................ .................  17  
4.2  EUROPEAN RESIDENTIAL NARROWBAND USAGE  ................................ ............  24  

5 Business Narrowband Usage  ................................ .......................  26  

5.1  I RISH BUSINESS NARROW BAND USAGE  ................................ .....................  26  
5.2  EUROPEAN BUSINESS NAR ROWBAND USAGE  ................................ ...............  29  

6 The Broadband Experience  ................................ .........................  30  

6.1  BARRIERS TO BROADBAND  ................................ ................................ ...  30  
6.2  RESIDENTIAL BROADBAND  EXPERIENCE ................................ ....................  32  
6.3  BUSINESS EXPERIENCE O F BROADBAND USAGE  ................................ ............  35  
6.4  EUROPEAN EXPERIENCE OF BROADBAND USAGE  ................................ ...........  39  

7 Conclusions  ................................ ................................ ..............  41  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
An Coimisiún um Rialáil Cumarsáide  

Commission for Communications Regulation  

Abbey Court,  Irish Life Centre , Lower Abbey Street , Dublin 1 , Ireland  

Telephone  +353 1 804 9600  Fax +353 1 804 9680  Emai l:  info@comreg.ie Web:  www.comreg.ie  

 



 

 

| 3  

 

 

Table of Figures  

Figure 2.1.1 ï Internet usage, 2003 -2009  ................................ ......................  7 

Figure 2.1.2 ï Regional internet usage, 2003 -2008  ................................ .........  8 

Figure 2.1.3 ï Regional median income, 2003 -2008  ................................ ........  9 

Figure 2.2.1 ï EU27 internet usage, 2007 -2008  ................................ ............  10  

Figure 2.3.1 ï Location of internet usage, 2006 -2009  ................................ ....  11  

Figure 2.4.1 ï Non -users of the internet ................................ .......................  11  

Figure 2.4.2 ï EU27 reasons for not subscribing to the internet  ......................  12  

Figure 3.1.1 ï Irish business internet usage, 2003 -2009  ................................  13  

Figure 3.2.1 ï EU27 Enterprise internet use, 2004 -2008  ................................  14  

Figure 3.3.1 ï Irish internet use by location, 2009 ................................ .........  15  

Figure 3.4.1 ï Irish businesses not connected to internet, 2009  ......................  16  

Figure 4.1.1 ï Narrowband and internet popul ation, 2004 -2009  ......................  18  

Figure 4.1.2 ï Narrowband users by region and area  ................................ .....  19  

Figure 4.1.3 ï Narrowband users by gender and age  ................................ .....  20  

Figure 4.1.4 ï Narrowband users by education and social class  .......................  21  

Figure 4.1.5 ï Most important factors for narrow band users  ...........................  22  

Figure 4.1.6 ï Narrowband usersô opinion on internet speed ...........................  22  

Figure 4.1.7 ï Narrowband demographics, 2009  ................................ ...........  23  

Figure 4.1.8 ï Reasons for households not having broadband but having internet 

connection, 2008  ................................ ................................ ................  23  

Figure 4.2.1 ï European household narrowband, 2005 -2008  ..........................  24  

Figure 4 .2.2 ï Means of accessing the internet EU27  ................................ .....  25  

Figure 4.2.3 ï EU27 satisfaction with internet connection  ...............................  25  

Figure 5.1.1 ï Type of internet connection, 2005 -2009  ................................ ..  26  

Figure 5.1.2 ï Activity and size of businesses with narrowband  .......................  27  

Figure 5.1.3 ï Location of businesses with narrowband  ................................ ..  28  

Figure 5.2.1 ï European enterprise narrowband, 2004 -2008  ...........................  29  

Figure 6.1.1 ï Reasons for not adopting broadband  ................................ .......  30  

Figure 6.1.2 ï EU27 reasons for not subscribing to broadband  ........................  31  

Figure 6.2.1 ï Narrowband & broadband usersô internet activities  ....................  32  

Figure 6.2.2 ï Am§rach óLife Onlineô 2009 survey ................................ ..........  33  

Figure 6.2.3 ï EU27 household broadband use  ................................ ..............  34  

Figure 6.3.1 ï Narrowband & broadband business usage  ................................  35  

Figure 6.3.2 ï Impact of broadband on business, 2006 -2008  ..........................  36  

Figure 6.3.3 ï Improvement of business broadband service  ............................  37  

Figure 6.3.4 ï EU27 enterprise broadband use  ................................ ..............  38  

Figure 6.4.1 ï Traffic per country, 27 th  August 2009  ................................ ......  39  

Figure 6.4.2 ï Euro - IX, Annual growth of peak traffic  ................................ ....  40  

 



 

 

| 4  

 

1  Introduction  

 

Since January 2003, ComReg has commissioned Amárach Consulting and  

latterly Millward Brown Lansdowne to carry out end -user surveys on a  

periodic basis for both the residenti al and business markets. The surveys 

are conducted to gain insight into the attitudes and perceptions of 

consumers in relation to a range of electronic communications services 

provided in Ireland, and to track these perceptions over time.  

 

This report uses  surve y data generated over this  series, supplemented by  

data which ComReg collects in its Quarterly Ke y Data questionnaire and 

also some external data on internet access, adoption and usage for Ireland 

and Europe. The primary aim of the report is to exami ne the narrowband 

(dial -up) internet market in Ireland, with additional evidence from Europe, 

paying specific regard to user experience and r easons for not using 

broadband.  

 

A secondary aim of the report is to shed  some light on reasons why some 

consumers and businesses donôt access the internet at all. According to a 

recent report by the Swedish Communications Ministry, ñéthere will still be 

some who do not want to be part of the knowledge society. Addressing 

those who wonôt play as well as those who canôt play will be just as 

necessary for an inclusive knowledge society éò1 The final section of the 

report looks at the broadband experience in Ireland and Europe, focussing 

on the barriers that exist to broadband adoption but also the positive 

effect that broadband has had, particularly in a business context.  

 

The residential surveys are based on face - to - face interviews carried out in 

respondentsô own homes at a number of different locations nationally. The 

business surveys ar e based on telephone interviews conducted among a 

sample of approximately 500 SMEs and 50 Corporates. SM Es were defined 

for the purposes of ComRegôs research as companies with less than 100 

employees. A guide to the margin of error for the Trends series surveys is 

contained in the presentation of survey results by Amárach and MBIMS, 

but is typically +/ -3% fo r questions where all respondents answered.  In 

2007  ComReg published two  report s on the online experience for 

residential  and business  users 2.  

 

This new report  updates that research  and ComReg hopes that this 

thematic approach adds additional insight into internet and narrowband 

usage behaviour  among consumers and businesses in Ireland, a s well as 

providing an insight into those cohorts that do not access the internet.   

 

It shou ld be noted that in some instances (particularly in the demographic 

analysis) there are low bases. When comparing ComReg survey results, 

over a number of years, there may be methodological difference s which 

may produce some unexpected  results. Similarly wh en comparing surveys 

and data from other sources, it should be noted that there may be a 

number of differences, in terms of base (i.e. composition and size of the 

population sampled) and methodology.  It is hoped that this report will help 

provide an eviden ce base which policymakers can use when looking to 

                                           
1 òA Green Knowledge Societyò, Sept. 2009: 
http://www.se2009.eu/polopoly_fs/1.16246!menu/standard/file/A%20GREEN%20KNOWLEDGE%20SOCIETY_CREATIVE%20COMMONS_%20WEB1.pdf omReg  

2 ComReg 07/12 & 07/23  
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pinpoint the reasons why partic ular consumers or businesses are 

disinclined, for one reason or another, to access the internet or use 

broadband.  

 

1.1  Summary of key findings  

Residential  

¶ According to ComReg survey data, 66% of residential consumers use 

the internet in Ireland in 2009 compared to 45% in 2003.  

¶ According to CSO data, 62.4% of all households in Ireland had internet 

access in 2008. Five years previously only one third of all households 

in the country had access. At a regional level, 65.8% of households in 

the South & East had internet access in 2008, compared to 36.2% in 

2003. 53% had access in the BMW region in 2008 compared to 26.2% 

in 2003.  

¶ Eurostat data indicates that hous ehold internet usage in Ireland in 

2008 was 63% and was ahead of the European average (60%) . 

¶ In terms of percentage of households with narrowband internet access, 

the European average in 2008 was 11%. Ireland was ahead of this 

with 17%, although narrowband usage is declining rapidly. Germany 

(25%) had the highest level of households with narrowband usage.  

¶ In Ireland, older consumers and/or those that do not engage with 

other technologies are less likely to use the internet.  On average, in 

Europe, lack of interest and expense are the most common reasons 

given for not using the internet.  

¶ Over one third of narrowband users in Ireland are aged 45 and over . 

Only one in five narrowband users are aged betw een 15 and 24.  

¶ Almost half of narrowband users are e ducated only to secondary level 

while two thirds of narrowband users consider their connection too 

slow.  

¶ In 2008, almost 40% of survey respondents in Ireland , using 

narrowband,  said they wouldnôt use the internet often enough when 

asked for a reason for not adopting broadband. Only 13% of EU27 

respondents gave the same answer.  

¶ 21% of Irish respondents said their current internet speed was 

sufficient  compared with  30% of EU27 respondents  and these 

responden ts  cited th is factor  as a reason for not adopting broadband.  

 

Business  

¶ According to ComReg survey data there is almost ubiquitous internet 

usage in Ireland. As of June 2009, 96% of corporates and 92% of 

SMEs have an internet connection.  

¶ Eurostat data  indic ates that business usage of the internet in Ireland 

(96%) is ahead of the European average (93%)  as well as Germany, 

France, the UK and Sweden.  

¶ Between 2003 (average 92.5% of SMEs/Corporates had internet 

connection) and 2009 (average 94% of SMEs/Corporates  have internet 

connection) there has not been a significant increase in businesses 

with an internet connection.  

¶ A greater percentage of businesses in Munster are connected to the 

internet than in the country as a whole. Almost one in five businesses 

in rur al areas is not connected to the internet.  

¶ More than half of those companies with a narrowband connection have 

between one and nine employees and over three quarters of 

businesses with a narrowband  connection are in a rural area or village.  

¶ According to Eurostat, between 2004 and 2008, the percentage of 

enterprises with a narrowband connection in Ireland has declined by 
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thirty two percentage points. Ireland was level with the European 

average, while France had the highest percentage of enterprises using 

narrowband.  

¶ Fewer Irish companies sampled in 2008 than in 2006 think that 

broadband has been beneficial in terms of productivity and time 

saving. However, a greater percentage of companies indicated that 

broadband has led to IT cost savings and has increase d sales in 2008 

than in 2006.  
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2  Residential Internet Usage  

ñThere is huge focus in Ireland on the supply side of broadband 

but more needs to be done on the demand side so customers 

under stand the benefits of broadband éò 

 

The above quote was from ComReg Chairperson John Doherty  in an 

interview with RTE News in 2005 3. In a consultation response 4 the 

following year ComReg indicated that migration, particularly among SMEs, 

from narrowband to broadband should be encouraged, as well as stating 

the mass market benefits of broadband.  Business usage and the 

broadband experience are discussed in later sections of this report.  

Although broadband take -up has grown over the last five years in Ireland  

and Europe , recent remarks 5 by Ed Richards, Ofcom Chief Executive that 

ñmore needs to be done to understand why millions of people [across the 

UK] still donôt have basic internet access are a timely reminder that some 

consumers  and businesses are continuing to shun the internet.  This 

section of the report looks at levels  of internet usage  and non -usage.  

 

2.1  I rish residential int ernet usage  

Accessing and using the internet on a day - to -day basis is now, fo r many in 

Irish society, a necessity. In a recent focus group 6 cond ucted by MBIMS  

for ComReg , one interviewee said ñWhen I come home from work the first 

thing I do is turn on the laptop then turn on the kettle; technology is just 

a part of who we are.ò Using consumer survey data  collected between 

2003 and 2009 Figure 2.1.1 shows that in  2003 less than half of those 

surveyed used the internet from any location.  

 

Figure 2.1.1 ï I nternet usage, 2003 - 200 9  

 

                                           
3 http://www.rte.ie/business/2005/0622/businesstonight.html  

4 http://www.comreg.ie/_fileupload/publications/ComReg0607.pdf  

5 http://www.independent.co.uk/opinion/commentators/ed -richards -broadband -is-crucial -ndash -but -too -many -people -still -cant -get -online -1647373.html  

6 The Consumer Voice ï ComReg, December 2008  
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Six  yea rs later this has increased by twenty one percen tage points; two -

thirds of  consumers surveyed now use the internet from any location. But 

it is evident that some sectors in Irish society are not able, or prefer not, 

to access the internet. Who these people are wi ll be discussed in section 

2.4.  

 

The Central Statistics Office (CSO) collects further data on a regular basis 

on internet usage in Ireland as part of its  Informati on Society and 

Telecommunications report 7. Figure 2.1. 2 below presents a regional time -

series  analysis  of the percentage of households which have access to the 

internet over the period 2003 -2008. BMW 8 and South -East regional data is 

show n as well as overal l data for Ireland.  

 

While there are some differences between the survey data shown in Figure 

2.1.1 and the CSO data in the chart below, the point is clear that in all 

regions of the country internet usage has increased significantly over the 

last six year s.  

 

Figure 2.1. 2 ï Regional internet usage, 200 3 - 2008  

 
 

The year -on -year growth in household take -up is  plain to see but there is 

still a large gap between the BMW region and the South & East as well as 

the overall household penetration. The BMW region, c ompared to the 

South -East and Dublin, has the lowest household penetration in the 

country, while penetration in the South -East, although below that of 

Dublin, is ahead of the national household penetration rate.  

 

It is clear from Figure 2.1.3 below that  th ere is a relationship between a 

regionôs income and  its  intern et take -up. Using CSO data on median 

incomes over the same period used in the above analysis on internet 

                                           
7 As of 2008, the CSO estimates that there are 1,466,200 private households in Ireland  

8 Border, Midlands and the West  
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usage, it can be seen that income in the BMW region is far lower than that 

of the country  overall and also the South & East. This trend is mirrored in 

internet usage.  

 

Figure 2.1.3  ï Regional median income , 200 3 - 2008  
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2.2  European residential int ernet usage  

Eurostat 9 collects  internet usage statistics  on an annual basis for the 

European Commission. Irish data is based on data provided to Eurostat by 

the CSO. As of 2008, using data from the Eurostat database 10  Figure 2.2.1 

shows that 60 % of households within the EU27 now have internet access 

at home, whi ch shows that there has been a significant increase in internet 

pene tration across Europe since 2007 (+6  percentage points).  

 

According to Eurostat, the household internet penetration rate has 

increased in Ireland since the p revious study was conducted by  6 

percentage points.  

 

What is clear is that a significant percentage of households in Irelan d, as 

well as in countries like Belgium and France (which are all within +/ -5 

percentage points of Ireland) do not have access to the internet. According 

to the Eurostat  data the percentage of households without internet in 

Italy, Poland, Portugal and Spain is lower than that of Ireland.  

 

Figure 2.2 .1  ï EU27 i nternet usage, 2007 - 2008  

 
 

 

 

 

 

 

 

 

 

                                           
9 The Statistical Office of the European Communities  

10  http://epp.eurostat.ec.europa.eu/portal/page/portal/statistics/search_database  
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2.3  Location of internet usage  

According to  ComRegôs most recent consumer survey 11 , work and home 

remain the primary locations from where the internet is accessed. Data 

collected by Eurostat suggests a similar pattern across Europe in terms of 

preferred inter net -access location. Figure 2. 3.1  below  outlines a historical 

view of th e location of internet use among those who use the interne t from 

any location in Ireland. Usage in all locations has increased with the 

exception of work, probably due to increased unemployment in the 

country over the last two years although there is a pos sibility that people 

are dis inclined to access the internet  at work  as it may be seen as a non -

productive activity.  
 

Figure 2. 3 .1  ï Location of internet usage , 200 6 - 200 9 12  

Place of internet use  2006 %  2007 %  2008 %  2009 %  

Home  72  79  82  87  

Work  34  35  38  28  

School/college  12  14  15  15  

Friendsô house 5 6 9 9 

Cyber cafes  4 7 6 6 

Public library  3 3 3 5 

On the move  2 2 3 4 

Elsewhere  1 -  1 1 
 

2.4  Non - internet usage  

It is clear that internet usage  in Ireland  has grown over the last four or 

five years. However, one of the key objectives of  this report is to identify 

non -users of the internet. A substantial number of people remain 

unengaged with the internet in Ireland an d it  is evident from Figure 2. 4.1  

below that r espondents in older age groups and those who tend not to 

engage with other technologies tend to be those le ast likely to use the 

internet.  

 

Figure 2. 4 .1  ï Non - users of the internet  

 
                                           
11  ComReg 09/60  

12  % may not add to 100 as multiple responses are permitted by respondents.  
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Figure 2.4.2 below charts the main reasons, averaged across the EU27, 

why households do not have internet access.  The majority of those 

surveyed in  both  2007 and 2008 indicated that their reason for not using 

the internet is that nobody in the house is interested in it. The financial 

aspects of connecting to the intern et, either that the hardware or monthly 

subscription are too expensive, are also  frequently suggested by survey 

respondents. However , almost one in ten of those surveyed in 2007 and 

2008 indicated that they plan to connect to the internet in the next six 

m onths.  

 

Figure 2. 4 .2  ï EU27 reasons for not subscribing to the internet  

 
 

 

Lack  of interest among consumers still remains a significant challenge to 

be overcome in order to convince those who do not use the internet of its 

benefits. Cost is also a concern for some consumers, particularly in the 

current economic climate. While cost can be tackled through public 

subsidies etc., lack of interest is a more difficult issue to overcome. Public 

and private sector initiatives may be required to add content and 

applications that compel consumers to use the internet.  
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3  Business Internet Usage  

ñNow businesses throughout the country can have ready access to 

the national and international markets. Employmen t will be 

created and sustained éò 

 

On 22 nd  January 2009, Communications Minister Eamonn Ryan spoke 

about the benefits of broadband to business  when announcing  the National 

Broadband Scheme 13 . While in the previous section the levels of consumer 

internet usage and non -usage in Ireland and the EU27 were discussed, 

this section looks at business usage of the internet,  focussing on where 

internet usa ge is more prevalent and on specific cohorts of businesses that 

do not use the internet.  

 

3.1  I rish business int ernet usage  

Figure 3.1 .1  charts levels of internet usage for small - to -medium sized 

enterprises (SMEs) and corporates between 2003 and 2009 . Accordin g to 

the most recent survey data , 92% of  SMEs ha ve  an internet connection 

while there is almost ubiquitous internet access among Irish corporates 14 .  

Since 2003 there has been a slight increase in internet usage for both 

SMEs and corporates but it is fair to  say that the vast majority of Irish 

businesses have been online for most of this decade.  

 

Figure 3 .1 .1  ï Irish business internet usage, 2003 - 2009 15  

 
 

 

                                           
13  http://www.irishtimes.com/newspaper/breaking/2009/0122/breaking37.htm  

14  The 2008 CSO Information Society and Telecommunications report indicated that ñvirtually all enterprises use computersé98% of enterprises in manufacturing, 

99% in construction and 98% in serviceséò   

15  Methodological changes to survey  samples e xplain the dip in business usage between 2005 and 2007   
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3.2  European business  int ernet usage  

Using Eurostat data , Figure 3.2.1 compares internet usage for enterprises 

in the EU27 between 2004 and 2008. While in 2004, only half (including 

Ireland) of the EU27 countries had 90% or more of enterprises using the 

internet, in 2008 more than  three quarter s of the EU27 had  90%  or more  

of enterprises using the internet. According to the Eurostat data, while 

almost one in ten enterprises didnôt use the internet in 2004, this had 

falle n to 5% in 2008 . 

 

Ireland is significantly ahead of the EU27 average and the percentage of 

ent erprises using the internet in Ireland has increased by four percentage 

points since 2004. I t should be noted that those countries toward the 

bottom of the ranking are among the new accession states to the 

European Union.  

 

Figure 3.2 .1  ï EU27 Enterprise in ternet use, 2004 - 2008  
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3.3  Location of internet usage  

Figure 3.3.1  presents a s ample of regional results  for business internet 

usage in Ireland  in 2009 . Companies in rural areas were least likely to 

have an internet connection  while there were a higher percentage of 

companies in the re st of Leinster without an internet connection than in 

Munster.  

 

Figure 3 .3 .1  ï Irish internet use by location, 2009  

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 




















































