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Background and Objectives

/ The Commission for Communications Regulation (ComReg) wish to conduct a
Market Analysis survey of the consumer market for broadband in Ireland

/ The purpose of the research is to access the following:
- Access to broadband
- Understand mode of broadband access
- Establish consumer incidence of bundling and switching

/ Specifically the research examines access to broadband at a total urban,
urban less Dublin and rural level to understand the difference in the

competitive context in these three geographic areas.




Methodology

/1,000 interviews were conducted on a nationally representative basis. All
interviewers were conducted face to face on CAPI handheld machines.

/ 800 boost interviews were conducted in order to allow for more detailed analysis
within the three geographic areas highlighted.

/ The combined sample of 1,815 was weighted on a nationally representative basis.

/ Rural areas are those parts of the country with a population less than 1,500
people

Dublin 551 490
TotalUrban ex Dublin 640 668
Rural 624 657

/ Household decision makers for telecommunications were interviewed in the
research and quota controls were imposed to ensure the sample is representative
of this population.

/' In the switching and bundle section of the questionnaire we excluded households o
g KSNbE SYLIX 2eSNA LJ éea T2NJ lFye uStSO2YYdzyA Ol (
have same level of control on selection of service provider.

/| Fieldwork was conducted between®®Dctoberc 26" November 2014.




Note on Sample Size & Data Cleaning

/ ComReg have requested a complete analysis of the data connectivity in the
consumer market. This involves analysis by every means of broadband access.
Some assess modes are not commonly used and therefore have very small bas
sizes. In the interest of completeness these access modes has been shown
however the data reported is not significant. The chart will indicate which access
modes these are and care should be taken when interrupting this information

FixedLandline 851
FibreNetwork 98
CableNetwork 405
3G/4G Mobile Broadband 126
FixedWireless 58
3G/4GMobile Phone 31
Satellite Broadband 6

/ On filtered questions the base size described above will fall further and analysis
within each access type will not always be possible.

/I Aprox 10% of responses to the means of accessing broadband needed
Oft SFYSR Ia GKS& RARYyQU O2NNEBf I 0




Note: On Household Where Employer Pays Telecommunications Bi

(Base: All Decision Makers, N=1,812)

Q.28Does the employer of any member of your household pay forraugehold bill®

16% of households have some form of data connectivity services paid for by
an employer of any household member. The bundling and switching section
the report have been reported excluding these households.



Presentation Structure

~ ™

Sample Profile

—

Broadband Penetration and Those Without Access

.

Broadband Access and Usage

.

—~

Suppliers Of Communications Service

.

J

\

J

Satisfaction with Supply

—

\

-~

Knowledge of Speed of Service

—

J

\

),

Bundling

J \

Contracts & Switching

—

\

J

SSNIP

N -







Sample Profile |
(Base: All Household Decision Makers 18815)

Social No Of People
Sex Age Class Region In Household
% % % % %
18-24
T . 1
(11) :
Dublin
2534 22 ABC1 (26)
(I;/I;)I/e) (21) (42) 20 29
0
3544 - R_est of
Leinster
(21)
(26)
4554
(17) C2DE 54 Munster
Female (14)
(16) 8 6 Ulster

(6) (18)
()¢ All Adults 18+

Sample profile is representative of household decision makers with regards tc
selection of telecommunications suppliers/telecommunications bill payers
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Access to Broadband at Home
(Base: All Household Decision Makers 18815)

Q.1 Doyou and your household have access to broadband at hov’ne?

Total
%
Total Urban
Excl. Dublin| Rural
(n=669
Yes have access and
Yes have access an 85 personally use at home 88 95 82 80

personally use at hom Yes have access and

don't personally use at 2 1 3 3
home
No- do not have

Yes- have access and do broadband access at 10 4 15 17
home

personally use at hom
No- do not haV NET YES 90 96 85 83
broadband access at ho
NET Yes 87%

87% have broadband access at home. Highest in Dublin at 96% lowest in rur
Ireland at 83%.




Reason For Not Having BroadbagdJultiple Responses Allowed
(Base: All Without Broadband Access At Home, n=232)

Q.2 Why do you and your household not have broadband access at hgme?

TOTAL

Don't need/use broadbar
75 85 73 66

Too expensiv

24 18 25 29

No broadband access where | | | 5

Broadband access where | live

insufficient for my neec 5

I N
=
1
=
=
o

Other = ¢

*Note Dublin base small

71% of those without broadband access at home do not have broadband at ho
it Is not needed or used.




Incidence of Ever Having Broadband
(Base: All Without Broadband Access At Home, n=232)

Q.3 Did you and your household ever have broadband access in your home?

TOTAL

Yes

Yes 20 21 20 13

No 80 79 80 87

*Dublin base small

16% of those currently without broadband have previous ever had broad
in their home.



Reason for Previously Having Broadband and Not Having
Broadband Nowg Multiple Responses Allowed?

(Base: All who previously had broadband and do not currently have it n=38)

Q4 Whygo you and your household no longer have broadband access at home when
previously you did havet

TOTAL
%

Not Using it Enoug

TooExpensiv

Not getting broadband spee
promisec

MovedHome

Other 5

48% of current lapsed broadband users have cancelled broadband beca
they were not using it. 37% cancelled because of expense



Who Was Your Previous Broadband Supplier?
6. FasSy 1ttt ¢6K2 LINBGA2dzafeé KIR ONRBIRoOlFYR o0dzi R2y Q0 (

Q.5 Who was your previous broadband suppfie

-

TOTAL

SkyBroadbanc . 6

7 E
Imagine I 3
Magnei I 2

43% of lapsed broadband users reiccomas their previous broadband
supplier



Access to and Usage of Broadband Outside Home
(Base: All Without Broadband Access At Home, n=232)

Q.6 Do you and your household have access to and use BROADBAND outside yourlhome?

TOTAL

Any YE 18 39 14 28

Yes-Ina public'facilit 12 19 12 14
(college/library

Yes- At Work 5 17 3 14

Yes Wi-Fi H_otspot (coffez 4 11 3 10
shop/internet Café

No 82 61 86 72

*Dublin base small

23% of those households without broadband access at home access
broadband outside of the homemaost likely in a public facility.



Plan to get Broadband Access in Next 12 Months

(Base: All Without Broadband Access At Home, n=232)

Q.7 Do you and your household plan on getting broadband access at your home in the next 12 m

bnths?

TOTAL

52yQd 1 Ye%—@efinitely
Yes- Maybe

Yes
Definitely

Yes- Maybe 13

No 78

No 52y Qi 3
ANY YEB17%

Any Yes 19

*Dublin base small

17% of those without broadband access plan to get broadband at home

next 12 months.

21

76

24

12

78

18

10

84
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Type of Broadband Likely to GetBroadband Intenders?

(Base: All without broadband who are likely to get it next 12 montB8*)

Q.8 You mentioned thayouand your householdre planning on getting broadband in the next 12
months what type of broadband are yonost likely to get? Single Code

TOTAL
%

Fixed Broadband via a traditio_ 48
phone lin
FixedWirIessConnectio- 14
FixedBB via cable netwo- 11
Mobile Broadban. 7

FixedBB via Fibre netwo. 6

5 2 yKQai 14

*small base

48% of those intending to get broadband in the next 12 months are likely
get fixed broadband via phone line.



Awareness if Desired Broadband Type is Available in Area
(Base: All Broadband Intenders who know type of broadband they want, N=34%*)

Q9Are you aware if this type of broadband is currently available in your area or will it be available in the nmethg?

TOTAL Broadband Intenders
%

52yQd 1y26

No

Yesc Available Next 12
Months

Yes- Currently Available

67% of those intending to get broadband know the type of broadband they
require is currently available in their area. A further 12% state the access th
require will be available in the next 12 months.

REDC
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Meansof Accessinddroadband at Home Multiple Access

(Base: All With Broadband Access At Home, n=1583)

Q.10  Which means of accessing broadbard used in your home?

Any Access
(Multiple Responses)
%

Fixed Broadband via a traditio_ 54
phone lin 44 27 59 71
Fixed Broadband viac;abl- 26 38 59 21 5

3G/4G Mobile Broadband (througl
dongle attached to computer, Mt 8
devices, 3G sim card in tabl 6 3 8 12

Fixed Broadband provided by a fi 7
networ 8 8 7 5
Mobile Phone using 3G/4.6 7 2 11 5
FixedWireless Connectirl 4
2 2 2 7
SatelliteBroadbanc  * (N=6) * . * 1

N = 1 Other broadband type
N = 6 Don't Know

54% of those with broadband access via a traditional phone line, highest
within Rural areas at 71%. Cable network access highest in Dublin at 59%.



Why Use More than One Means of Accessing Broadband at Home
(Base: All With More than one Broadband Access platform, N=80)

Q15Why do you and your household use more than one means of accessing broadband in your home?

TOTAL

%
—
-

T

Uselnternet on mobile phone (3G/4G) r
connected to main supp

Familymember uses second connect|

Usefor work purpose

Toavoid connectivity issut 12

Usedto study I 5

Usemobile broadband when not connect
to main suppl 2

Other | 2

y ks 2F K2dzaSK2f RQa OflAY G4KS NBI &
access broadband at home is because they are using the internet on their
mobile phone



Most Often Meansof Accessinddroadband at Home
(Base: All With Broadband Access At Home, n=1583)

Q.11  Which means of accessing broadband do you and your
household usenost often when at home?

Primary Access
(Singe Code)

%
Fixed Broadband via a traditi

0 54
ixed Broadband viaca 26 38 59 20 2

3G/4G Mobile Broadband (througt
dongle attached to computer, Mt 8

devices, 3G sim card in tabl 6 3 8 12
Fixed Broadband provided by a fL. 6
networ 7 7 7 5
Fixed wireless connectll 4 2 1 2 7
Mobile Phone using BG/zl 2
2 2 3 1
SatelliteBroadbanc  * (N=6) * . * 1

N = 1 Other broadband type
N = 6 Don't Know

Primary means of broadband connection is traditional phone line at 54%
nationally. Cable remains most popular means of primary broadband acc
Dublin at 59%.




Willingness to Rely on Mobile Broadband as Sole Means of Broadl
Access at Home?

(Base: All using mobile broadband as main means of broadband access while using other platforms n=8%)

Q13 Would youand your householtde willing to rely on your mobile broadband
connectionas your sole means of broadband access in the home

Yes- Definitely
No

i,

Yes- Maybe

48%

*Very small base

41% of those using mobile broadband as main means of access while al
using other platforms state they are definitely likely to rely on mobile
broadband as their sole means of access.



Devices Connected To Broadband Service

(Base: All With Broadband Access At Home, n=1583) Broadband Primary Connection

Q.16 Which of the following devices are connected to your
broadbandservice and used within your home?

BBvia
Traditional

TOTAL Broadband Access | i Satellite

a (n=6)
ot I

Smartphon: [N 71 68 78 78 74 66 8 85
Table' [N 44 46 59 59 44 34 19 37

Desktop Compute (S 26 25 33 33 33 15 4 12

Gaming Conso [ 25 7 3 3 25 |17 14 12

Smart T [l 13 12 20 20 17 4 . 12

Mobile Phone (non Smartphor . 13 11 20 20 17 12 6 12
MP3/Digital Music Play [l 11 10 13 13 15 5 11 12
Mobile gaming devic . 11 10 17 17 12 8 7 -

Mobile enabled internet devic . 10 10 19 19 11 4 7 25

* .Small base

86% state that laptop is connected to broadband service, next most pop
device connection is Smartphones (71%) followed by Tablets (44%).




Household Dalily Estimate of Time SpepPrimary Access Mode

(Base: Primary access users of each broadband type)

Q18aYou mentioned that you and your household access the integhktl  aiXabdrage day how many hours do you and your househol
accesIA | X ®

Broadband Primary Connection

BB via
' Traditional  Fibre Cable Mobile Fixed Mobile
Total ' Phone Network Network broadband Wireless Phone Satellite
(1575) : (n=851) (n=98) (n=405) (n=126) (n=58) (n=31%) (6%)
% i % % % % % % %
None : 4
1 !
1 |
1 |
+ 0N
5007
6-8 11 i
9-10 !
11+ *3 |

52y Qi 94 &

4hr 5hr 4hr 3hr 4hr

Average 4hr |
* Small base |
Fibre Broadband household have the highest estimated time spent onlin
Lower time estimates where mobile broadband and mobile phone are pri

means of connection.




Household Dalily Estimate of Time SpepPrimary Access Mode

(Base: Primary access users of each broadband type)

Q18aYou mentioned that you and your household access the integhktl  aiXabdrage day how many hours do you and your househol
accesIA | X ®

Region
; Urban less
Total ; Total Urban Dublin Dublin Rural
(1575) | (n=1,035) (n=470) (n=565) (n=541)
% i % % %
None |
1
2
3
; |
5 7 | 11
6-8 11 | 35
9-10 |
11+ 43 52 -
52y Qi 24 | 32 3 -
Average 4hr 4hr 3hr 4hr 3hr
* Small base

Average estimate for time spend on primary access to broadband is 4 h

gAOK KAIK fS@gSta 2F R2y QU 1y2z2e LI I NI ¢




What IsYour Primary Broadbanéccess Used For?
(Base: All With Broadband Access At Home, N=1583)

Q.19 What do you and your household use your main broadbang
access for?

TOTAL

%

Browsing the interne 94 93 95 94 93 97 95 100

Using ema 78 77 77 84 78 77 59 100
Facebook Twiior, Linkedin, Snapahat 69 S| e | e G
Purchasing goods/ servic 57 58 58 55 54 68 43 73
Manage Banking/ Pay Bills/ Other Serv_ 52 53 48 53 39 58 33 85
Using real time vidsek(;/p\é(?i\c/?b?nezgig?iiln?g 39 37 38 47 35 40 29 25
Downloading/ streaming mo;)/irgzrg%sr;ﬁg- 29 27 39 32 18 43 21 49
catch Up TV Servic [l 24 26 28 23 9 36 11 60

study/ Colleg [l 24 24 24 21 25 31 19 -
camin [ 21 23 33 19 11 18 21 12
Working at home/ Teleworkir. 16 18 25 12 5 19 7 25

* Small base
Primary access connection most likely used for general browsing of inter
(94%) and using email (78%). Social Media also commonly used at 69%




What IsYour Primary Broadbanéccess Used For?
(Base: All With Broadband Access At Home, N=1583)

Q.19 What do you and your household use your main broadbang
access for?

TOTAL
%
Browsing the interne 94 93 95 92 95
Using ema 78 78 90 67 80
Social Media, Instant Messagirgd 69
Facebook, Twitter, Linkedin, Snapchat 66 65 66 75
Purchasing goods/ servic 57 53 52 54 64
Manage Banking/ Pay Bills/ Other Serv_ 52 49 55 44 56
Using real time video/ voice messagieg 39
skype, Viberf-acetime 38 45 31 43
Downloading/ streaming movies musitk
programme I 29 28 27 30 30
catch Up TV Servic [l 24 - 21 29 o8
study/ Colleg [ i 24 25 20 23 o8
camin( i 21 20 16 23 23
[ th / Tel Ki
Working at home/ Telewor |r. 16 13 14 12 21

Primary access connection most likely used for general browsing of inter
(94%) and using email (78%). Social Media also commonly used at 69%



Suppliers




CurrentPrimary Access Broadband SupplieFixed Line/Satellite/

Wireless Access
(Base: All Main Broadband Access who is Hikesl Satellite/Fixed Wireless;1418)

Q.20 You mentioned earlier that you had broadband access providedXveid 2 K Q
companydo you currently use as your mawome broadbangrovider?

; Total Urban
Total ,  Total Urban Total Dublin Excl. Dublin Rural
(n=1418) | (n=1040) (n=446) (n=568) (n=544)
% ! % % %

eircom

UP

A
11

12

Others 7

Othersc Imagine n =19igiwelSmart n=16, IFAN=Bermanety ' c = / 4S8 Q& yIl'ps LC! yT

Eircom share nationally is 36% as primary access supplier. UPC has 639
in Dublin and 41% share in the wider urban market.




CurrentPrimary Access Broadband Supplier x Platform
(Base: All Main Broadband Access who is RikegfSatellite/Fixed Wireless; 1% 18)

Q.20 You mentioned earlier that you had broadband access providedXveid 2 K Q
companydo you currently use as your mawome broadbangrovider?

BB via Traditional

Phone Fibre Network Cable Network Fixed Wireless
(n=840) (n=98) (n=405) (n=58)
v % % %
Imagine
eircom
eircom
UPC Permane
KBO
95 Wymax
Ripplecom
Clearwir
Vodafone Othe r*/21
Sky Broadbanc Vodafone
02 - . 52y Qi Yy
Others Others Others S

* - SkyTeh=2,Bbnetn=2,Lightnetn=1 Rocket n=1

Eircom has lead share in BB via traditional phone and Fibre. UPC share
bb via cable network stands at 95%.



Main Mobile BroadbandSupplier?

(Base: All Who Use 3G/4G Mobile Broadband, n=130)

Q.22 What company do you currently use as your maiobile broadbandupplier?

Total
%

Respondents stating Three in rural areas
were asked were they part of the National
Broadband Scheme

Yes20%

No 52%

Don't Know 28%

Three 46

02 19

Vodafone 14

Meteor mm , W 4 W
Other
, 12
52y Qi

Three have 46% share in the Mobile Broadband market. Within rural are
20% of Three customers stated their broadband was part of the National
Broadband scheme.



Main Mobile BroadbandSupplier?

(Base: All Who Use 3G/4G Mobile Broadband, n=130)
Q.22 What company do you currently use as your maiobile broadbandgupplier?

Urban _Iess
Total Urban Dublin Dublin Rural
Total (n=62) (n=15%) (n=47) (n=67)
% % % % %

Three

18

* Small base

Three market share is highest outside of the Dublin area with 48% share
rural Ireland.



Which TV Companies or Services are Used?
(Base: All Household Decision Makers 18815)

Q.23 Which of the following companies or services do you and your household use to watch TV
programmes or access TV services? Which Others?

Total
Mention
%
sk, NG
39 26 49 60
opc I >
: 35 59 17 3
saorviev N 21 9 A o =
Freesa R ° . - — ”
Netfiix [N 9
11 11 10 5
CatchUp Player K
. 4 1 6 3
evisior W3
Acceswia interne I3 4 3 4 2
S 11 4 1 6 2
ao;sa L . . . =
Ot .er . . , X
Do not have a TV Subscript A . : . .
' 1
Don't Knov | X 0 . ,

Sky have the largest share of the TV services market nationally, 47%, dri
high share in rural areas 60%. UPC lead the market in Dublin at 59%.



Which TV Companies or Services are Used?

(Base: All Household Decision Makers 18815)

Q.23 Which of the following companies or services do you and your household use to watch TV
programmes or access TV services? Which Others?

Total
Mention
%
Sky = | =2 . 1 ] -]
UPC . : - — | 51 = ]
Saorviev 23 17 3 %6 37 7 @ 24
Freesa [IEH 11 6 11 9 15 -
Netix IEH 9 17 15 6 3 12
CatchUp Player 5 - p >
eVisior P -
Acceswia interne . ., 2 X 2 .
Saorsa i . 5 § 2 ) . _
Donothavea T
Subscriptiol 2 4 6 8 2 21 13
Don't Knov | 1 1 1 3 2 i i

Sky have the largest share of the TV services market nationally, 47%, dri
high share in rural areas 60%. UPC lead the market in Dublin at 59%.



Mobile Phone Supplieg Based on Household Decision Makers?

(Base: All Household Decision Makers, N=1,815)
Q21Whatcompany provides you with your personal main mobile phone service?

TOTAL
Vodafone

34 33 35 45
02 24 21 26 24
Meteor 18 22 16 12
Three 7 9 10 8 5
Tescaviobile 6 5 5 5 5
EMobile I ° 4 3 5 5
Other 2 3 3 2 2

2% of respondents claim they do not have a mobile phone

Figures not reflective of actual market share data as sample is based on
household decision makers of data connectivity services in the home.

* Small base
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ImportanceWhen Selecting A Broadband Supplierl?

(Base: All Respondents Who have Broadband Access At Home ex Mobile Phone Access, n=1552)

Q.24a How important are each of the following when selecting a broadband sesuigglier?

Pleaseanswer on a scale where 5 is very important and 1 is not at all important. Bronaedebdasntc(lj sbeerwc
accessible
throughout the
house with
Broadband Download/ Uploac multiple devices
connection is High quality speed of service capable of
reliable and works Speed at which customer service/ Ongoing monthly  operates as accessing it
consistently fau ts are resolvec technlcal support price o serV|ce promised simultaneously
% % % %

Very important

Quite im ortant
Nelt

Not ver |mpor ant
Not at all |mportan ,
52y Q

Reliability of connection is most important aspect in selection of broadba
supplier, 75% top box. Other aspects stated as important Faults resolutio
high quality customer service and price of service.



ImportanceWhen Selecting A Broadband Supplierl?

(Base: All Respondents Who have Broadband Access At Home ex Mobile Ph

ne, n=1554)

Q.24a How important are each of the following when selecting a broadband sesvigplier?
Pleaseanswer on a scale where 5 is very important and 1 is not at all important.

Whether | can
purchase the

broadband service

The size of the
download usage

together with a
bundle of other

allowance included o Length of minimum  communications Promotional/
within the package (e. Ease of switching term contract | must  services from one  Introductory fPrlce

10GB unlimited) service provider sign up for

%

Very important

Quite important

i 11
ot veny %mh'!’%'f%eﬂr{ E——
52VOG |y 259

Other aspects deemed less important included promotions/introductory

discounts, availability of bundle options and contract length.

service provider discounts oftered

% %




ImportanceWhen Selecting A Broadband Supplier?

(Base: All Respondents Who have Broadband Access At Home ex Maobile Phone, n=1554)
Q.24a How important are each of the following when selecting a broadband sesvigplier?
Pleaseanswer on a scale where 5 is very important and 1 is not at all important.

TOTAL Any Broadband Connect i Fibre Cable Mobile Fixed
4-5 Score Phone Network Network | broadband | Wireless Satellite
(n=851) (n=98) (n=405) (n=126) (n=58) (1=9))
% % % % % %
96 94 97 96 93 100

%
Broadband connectiois rellablgoir;(i:}s/\t/gglii - 96

Speed at whiclfiaultsare resolver - 05 96 93 96 94 91 100

High quality customeir;erwce/tgzlcjzgglcg:ret - 93 93 39 93 95 90 100

Ongoing monthly price afervice - 90 91 87 89 91 91 88

Download/Upload speed Sffrﬁ;%sc - 89 89 89 38 94 38 100

e e M 55 o & o 75 85

Size of download usage allow - 83 82 84 84 93 82 87

Ease of switching service provil - 80 80 77 80 80 79 100

Length of minimum term contra - 77 80 70 74 82 69 75

Promotional/Introductory price g]!?;%lg - 24 76 66 71 20 75 38

Whether | can purchase broagfbgrt])(iljﬁgkl - 24 74 64 g2 55 66 87

Note: Mobile Phone 3G/4G not included at this question
Consideration for the importance of these variables is higher among tho
using mobile broadband as a primary connecticgxample size of downloa
allowance 93% state as important versus 83% for any broadband.




SatisfactionWith Primary Broadbandsupplief? - |

(Base: All Respondents Who have Broadband Access At Home ex Mobile Phone, n=1554)

Q.24b Thinking about your main broadband supplidiow satisfied areyou/householdwith each aspect of the service thpyovide?

Broadband servic

needs to be
The size of the accessible
_ _ download usage throughout the
Broadband Highquality  allowance includechouse with multiple o
connection is customer within the 8ackage devices capable o _ Length of minimur
reliable and works  service/tech (e.g 10GB accessing it Ongoing monthly  term contract |
consistently support unlimited) simultaneously  price of service must sign up for

% %

Very satisfied

Quite satisfied

Neither 13

19
Not very satisfied ;
Not at all satisfied g
Any Satisfaction 80% 81% 81% 82% 79% 74%

Any Satisfaction with suppliers highest for accessibility of service throug
the house (82%), size of download allowance (81%) and reliability of
connection (80%) and quality customer care (81%)



SatisfactionWith Broadband Supplié?- i

(Base: All Respondents Who have Broadband Access At Home ex Mobile Phone, n=1554)

Q.24b Thinking about your main broadband supplidiow satisfied areyou/householdwith each aspect of the service thpyovide?

Whether | can
purchase the
broadband service
together with a bundle

of other
communications Promotional/ Download/Upload
services from one Introductory price speed of service  Speed at which faults  Ease of switching
service prowder discounts offered  operates as promised are resolved service provider

% % % %

Very satsfle.
Quite satsfled.

Neither 18
Not very satisfie?
Not at all satisfie — E
Any Satisfaction 74% 68% 4% 79% 69%

Satisfaction with suppliers lowest in the areas of promotional/introductor
prices (68%) and ease of switching supplier (69%)



SatisfactionwWith Broadband Supplier?

(Base: All Respondents Who have Broadband Access At Home ex Mobile Phone, n=1554)

Q.24b  Now thinking about (INSERSTpplier)who is your main supplier of broadband. Hsatisfied areyou and your householdith
each aspect afhe service they providé?lease answesn a scale where 5 is very satisfied and 1 is not at all satisfied.

TOTAL 45 Eircom UPC Vodafone
Score (n=512) (n=397) (n=257) | Sky (n=123
% % % % %
Broadband connectiors reliable andworks
consistently I 80 78 87 7 84
Speed at whiclfaultsare resolve _ 79 79 83 77 83
High lit t ice/technice
igh quality customeservice gﬁpgg:n_ a1 1 33 81 87
Ongoing monthly price afervice _ 80 78 82 83 82
Download/Upload speed operates
Accessible throughout the housaultiple
devices capable of access _ 82 80 89 84 88
Size of download usage allow _ 82 81 86 84 84
Ease of switching service provil _ 68 66 69 74 72
Length of minimum term contra _ 75 75 77 74 81
Promotional/lntroductory price discou:
offered [ 68 69 74 69 68
Whether | can purchase broadband as |
of a bundle [ 74 74 87 75 79

UPC satisfaction score 87% for broadband connection reliability.
Download/Upload speed as promised highest for UPC at 86%.



SatisfactionwWith Broadband Supplier?

(Base: All Respondents Who have Broadband Access At Home ex Mobile Phone, n=1554)

Q.24b  Now thinking about (INSERSTpplier)who is your main supplier of broadband. Hsatisfied areyou and your householdith
each aspect afhe service they providé?lease answesn a scale where 5 is very satisfied and 1 is not at all satisfied.

BBTrad Fibre (r:10][} Mobile Fixed Mobile
TOTAL 45 Phone Network | Network 2]2] Wireless Phone |BBSatellite
Score (n=851) | (n=98) | (n=405) | (n=126) | (n=58%) | (n=31%) | (n=6%
o (" 0 9 9 0 %
0
Broadband connectiors reliable andworks 76
consistent) NI 80

Speed at whicliaultsare resolver _ 79 80 72 83 76 68 75 76
High quality customeservice/technice

Ongoing monthly price afervice _ 80 81 71 82 74 70 82 48
Download/Upload speed operates
Accessible throughout the housaultiple

devices capable of access _ 82 81 88 89 70 74 50 88

Size of download usage allow _ 82 81 87 86 76 71 78 51

Ease of switching service provil _ 68 69 64 70 66 52 70 100

Length of minimum term contra _ 75 76 20 77 72 63 69 36
Promotional/lntroductory price discou:

offered _ 68 69 61 74 59 57 37 36
Whether | can purchase broadband as |

oarnd [ ¢+ e m s s s s

* Small base
Satisfaction rates with suppliers are generally higher for those with Cabl
access.
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Knowledge Of Claimed Maximum Download Speed

(Base: All Respondents with Broadband Access ex Mobile Phone users n=1552)

Q.25 Do you know the maximum claimed download speed for your main broadband seryice?

Total Urban
' Total Urban TotalDublin Excl.Dublin Rural
Total i (n=1016) (n=464) (n=553) (n=536)
% i % % % 9
Yesc Definitely
knows 25 | 31 26
knows

No

25% of decision makers claim they definitely know the download speed
service. Slightly higher in Dublin at 31%.




Knowledge Of Claimed Maximum Download Speed

(Base: AlRespondents who know primary broadband access, n=1552)

Q.25 Do you know the maximum claimed download speed for your main broadband ser

vice?

Main Broadband Supplier

Eircom UPC Vodafone
Total ! (n=512) (n=397) (n=257)
i % % %
Yesg Definitely
knows 25 33
vox oo ISR
knows
No

* - Small base .
Mobile Phone access not asked this question

Knowledge of speed is highest for customers of UPC with 42% aware of
claimed maximum download speed

Sky
(n=123)
%

23




Knowledge Of Claimed Maximum Download Speed

(Base: AlRespondents who know primary broadband access, n=1552)

Q.25 Do you know the maximum claimed download speed for your main broadband ser

vice?

Primary Broadband Connection

. BB via
. Traditional Fibre Cable Mobile Fixed
| Phone Network Network broadband Wireless Satellite
Total ! (n=851) (n=98) (n=405) (n=126) (n=58) (n=6%*)
% i % % % % % %
Yesg Definitely 18
knows RN | 29 30 24
Yesc Maybe
No

* - Small base .
Mobile Phone access not asked this question

Claimed knowledge of speed is highest for those with a Cable network
connection at 34%.




What is Maximum Claimed Up To Download Speed?

(Base: All Respondentgo claim to Know Maximum Speed of broadband, n=550)

Q262 Kl A& GKS YFEAYdzY Of F AYSR Wdzd (i2Q R2éyf 21 R &L

Total Urban
+ TotalUrban Total Dublin Excl.Dublin Rural
Total | (n=372) (n=165) (n=207) (n=178)
9 % % %

% | %

6-10 mbp:s 21

1

11-15 mbpSE-
16-20 mbp

21-25 mb
26-30 mbB=

31-50 mbps 14

: 28
51-100 mbps 22 ; 20
| 21
101+ mbps 10 i 15 10 1@1
Don't Know 2 i 2 2 2
Average 49Mbps 62Mbps 78Mbps 50Mbps 22Mbps

Average download speed of service is significantly higher in Dublin v Res
Country at 78Mbps. Lowest speed achieved at average 22Mbps in rural
Ireland.




What is Maximum Claimed Up To Downlo&geed x Access Type?

(Base: All Respondents Whose Main Home Broadband Access Is Not 3G/4G Mobile Phone
Data And Who Know Maximum Speed, n=550)

Q262 Kl 4G A& GKS YIFEAYdzY Of FAYSR Wdzld (12Q R26yf 21 R &L

BB via Main Home Broadband
Traditional Fibre Fixed Mobile Fixed
i Phone Network Cable Broadband Wireless
Total i (n=274) (n=39%) (n=171) (n=39%) (n=23%)
% ' 0 % % % %
I
6-10 mbps
29 =
11-15 mbps NSNS
16-20 mbps
21-25 mbps
26-30 mst=
31-50 mbps 14 38
37
51-100 mbps 22
15 10 22
101+ mbps 10 i é 6
Don't Know 2 § : -2
Average 49Mbps 33Mbps 70Mbps 83Mbps 16Mbps

* - Small base
Base: Satellite n = 2 not mcluded - _
Average claimed download speed of service is higher for Fixed Cable at

83Mbps followed by Fibre Network at 70Mbps.




What is Maximum Claimed Up To Downlo&gpeed x Supplier?

(Base: All Respondents Whose Main Home Broadband Access Is Not 3G/4G Mobile Phone
Data And Who Know Maximum Speed, n=550)

Q262 Kl 4G A& GKS YIFEAYdzY Of FAYSR Wdzld (12Q R26yf 21 R &L

: eircom UPC Vodafone Sky
Total i (n=171) (n=166) (n=92) (n=39%)
% % % 9
Up to 5 mbps _
20
11-15 mbps N i
16-20 mbps AN | T —
21-25 mbps = _
26-30 mbps 8
31-50 mbps 14 4 37
13
51-100 mbps 22 .
i 23 e 17
101+ mbps 10 ! 5 6
Don't Know 2 § 4 = = 1
Average 49Mbps 38Mbps 84Mbps 39Mbps 32Mbps

* - Small base
UPC achieves the highest average claimed download speed of 84Mbps
Eircom/Vodafone/Sky with the range of 39Mbp82Mbps.




Bundling




Bundlelncidence of Broadband Service
(Base: All Respondents Who have Broadband Access At Home, n=1583)

Q.27 Which of the following best describes hgwu arebilled for yourbroadband/TV/Landline/mobile phone?

Total Urban
Total Urban| Total Dublin] ExDublin

Total (N=568)

% %

| receive a single bill th
includes at least one of tt - 76 80 86 75
other services | ha

Separatebill with other
services from differer

provider I

—

10 6 4 9

0

I only have broadbar

Separatebill with other 4
services from same provid

76% of those with broadband access pay for their broadband service as part
a bundle of other telecommunications services. Highest in Dublin at 86%.

68

16

10



Bundlelncidence of Broadband Service
(Base: All Respondents Who have Broadband Access At Home, n=1583)

Q.27 Which of the following best describes hgwu arebilled for yourbroadband/TV/Landline/mobile phone?

BBTrad Fixed Mobile

Total Phone Wireless| Phone | Satellite
(n=851) (n=58) | (n=31%) (n=6%)

| receive a single bill th
includes at least one of ti
other services | ha\

Separatebill with other

15 26 24 -

—

services from differer I 10
provider 6 9 3 41 43 11 27
| only have broadbar I 10 (—Non Bundle
24%
6 6 5 34 22 58 73
Separatebill with otherI 4
services from same provid 3 - 5 10 9 6 i

* Small Base

76% of those with broadband access pay for their broadband service as part
a bundle of other telecommunications services. Highest in Dublin at 86%.




Bundlelncidence of Broadband Service x Core Suppliers
(Base: All Respondents Who have Broadband Access At Home, n=1583)

Q.27 Which of the following best describes hgwu arebilled for yourbroadband/TV/Landline/mobile phone?

Vodafone
Total (n=257)

| receive a single bill th
includes at least one of ti

other services | ha 91 74 93

Separatebill with other .

services from differer 10
provider 3 3 12 4
| only have broadbar I 10 >Nor122;ndle

0 4 4 8 2

Separatebill with other I 4 |
services from same provid 3 5 5 1

* Small Base

Bundling incidence is highest fircom, UPC and Sky Customers



Bundle Type

(Base: All Decision Makers With Broadband Access In A Bundle n=966)

Q.29 Including your broadband services, which of the following services are also included on your single bill?

Total Urban
Total Urban Dublin Excl.Dublin Rural
Total (n=629) (n=230) (n=399) (n=346)
% % %

Broadband, Home Phone &

Broadband &I
Broadband, Home Pho

Mobile Phone
Broadband & Mobiléhone— 1

Broadband, Home Phone/

Mobile Phone & TV

Broadband & Home Ph

The most popular bundle type nationally is Broadband and Home Phone (59¢
however within Dublin Broadband/Home Phone and TV is most popular at
42%.



Bundle Type

(Base: All Decision Makers With Broadband Access In A Bundle n=966)

Q.29 Including your broadband services, which of the following services are also included on your single bill?

Fixed Fibre Cable Mobile Fixed
Phone Network  Network BB Wireless
Total (n= 638) (n 49) (n=246) (N=19%) (n=13%)

% %0 %

%

23

Broadband & Home Ph@R&sie!

Broadband, Home Phone &

Broadband
Broadband, Home Pho
Mobile Pho

Broadband & Mobilé®hon

Broadband, Home Phone/

Mobile Phone & TV

The most popular bundle type nationally is Broadband and Home Phone (59

* Small base



BundleType x Supplier

(Base: All With Broadband Access In A Bundle, n=966)

Q.29 Including your broadband services, which of the following services are also included on your single bill?

Main Internet Supplier

eircom UPC Vodafone Sky
Total (n=394) (n=241) (n=170) (n=99)
% 9 % %

16

Broadband & Home Phong 59

Broadband, Home Phone & T 24

Broadband &'V

Broadpand & Mobile Phon
Broadband, Home Phone

%0 %
59
+!

Bundles in Eircom and Vodafone most likely Broadband and Home Phone
and 91% respectively) while UPC/Sky Bundle most likely BB, Home Phong
(59%/61% respectively).

3 5

bile P -
Broadbancj\,/llglolrﬁe ﬁgﬁe,
Mobile Phone & TV




Knowledge ofBroadband Bundle&Cost

(Base: All With Broadband Access who know the bundle type they have, n=966)

Q.31 Do you know how much you pay for your bundled service on a monthly b%sis?

Total Urban
i TotalUrban TotalDublin Excl.Dublin Rural
Total ; (n= 625) (n= 230) (n= 395) (n= 341)
Yesg Definitely
knows
Yes Maybe
knows 18 31

- ﬂﬂﬂm
52y Qi

55% of the national population who have a broadband bundle claim they
definitely know the cost of their bundle




Knowledge ofBroadband Bundle&Cost

(Base: All With Broadband Access who know the bundle type they have, n=966)

Q.31 Do you know how much you pay for your bundled service on a monthly b%sis?

Fixed Fibre Cable Fixed Mobile
Phone Network Network Mobile BB Wirless Phone
Total (z636) (=48 (- 243) =169 (1313 (n=6%)

% %

Yesc Definitel
Knows

%
8

Yesc Maybe
knows 23

* Small base

55% of the national population who have a broadband bundle claim they
definitely know the cost of their bundle highest for Fibre connected homes

N
52y Qi

16

4




Knowledge ofBroadband Bundle&Cost

(Base: All With Broadband Access who know the bundle type they have, n=966)

Q.31 Do you know how much you pay for your bundled service on a monthly b%sis?

: Eircom UPC Vodafone Sky
Total | (n=394) (n=238) (n=170) (n=97)
% | % % % %
Yesg Definitely 49 48
knows 55 63
Yesc Maybe i 26 26
knows

52y ai “

55% of the national population who have a broadband bundle claim they
definitely know the cost of their bundle. Highest for UPC and Vodafone
customers.




Typical Broadband Bundle Spend Per Month x Region

(Base: All Decision Makers With Broadband Access In A Specified Bundle And Know How Much It Costs n=747)

Q.32 How much do you and your household typically pay for this bundle service per month (excluding any promotional/introaftexteysy

X Region
| Total Urban ex
i Urban Dublin Dublin Rural
Total i (n=466) (n=167) (n=299) (n=281)
% | % % % %
Up to€30 7 | 5 g 5 9
€31-€40 16 L 15
| 22
| 23
i 26
€41-e50 27 | 28
i 29
7180 | a6
71 B e
€91-€10 ! I
CE0) — e e

AVERAGE €58 €61 €66 €59 €53

Average national spend €é8. Average spend is higher in Dublire 66



Typical Broadband Bundle Spend Per MontRlatform

(Base: All Decision Makers With Broadband Access In A Specified Bundle And Know How Much It Costs n=747)

Q.32 How much do you and your household typically pay for this bundle service per month (excluding any promotional/introaftexteysy

Total
%
Up toe30 7

€31-€40 16
€41-e50 27
€51-€60 19

e61-70 N8
€71-€80
€180 10
€91-€100
€101+ IS

AVERAGE €58

Small Base n=6 Mobile Phone, n=0 Satellite, n=7 Fixed Wireless

Average national spend 8. Average spend is higher for those connecting
on a Cable network a72 per month.

BB Via
Traditional
Phone
(n=493)
%

6

21

32
19

€54

Main Home Broadband

Fibre Cable Mobile
Network Network broadband
(n=42%) (n=191) (n=10%)
% % %
9 g
" 13 24
18 2
11
v N
- .
N B
6
— m
6 _
€50 €72 €56




Typical Broadband Bundle Spend Per Monrt8upplier

(Base: All Decision Makers With Broadband Access In A Specified Bundle And Know How Much It Costs n=747)
Q.32 How much do you and your household typically pay for this bundle service per month (excluding any promotional/introaftexteysy

Main Home Broadband

Eircom UPC Vodafone Sky
Total i (n=295) (n=187) (n=149) (n=72)
% ; % % % go
Up toe30 7 | 7 4 7
€31-€40 16 | 19 13 10
€41-¢50 27 -
651-660- - 42 -
¢61-¢70 LB - 6
€71-€80 i -
581.698- - N -
€91-€10 |
o | =

AVERAGE €58 €53 €72 €45 €76

Average national spend 8. Average spend is higher for UPC and Sky
Customers.



Does Monthly Amount Include Additional Charges?

(Base: All With Broadband Access In A Specified Bundle Excluding Where Employer Pays, h=966)

Q.34 Does the monthly amount you pay for your bundled services includeddyional
chargegqe.g. usage chargesuyt of package calls charges etc.)?

i Regional

i Urban ex

i Total Urban Dublin Dublin Rural
Total ; (n=394) (n= 238) (n=170) (n=97)

1 O O 0

0 0

R - ER

Yesc Definitely knows
Yesc Maybe knows

-
NOI
szi

52y Qi

17% are any likely to claim there is an additional monthly amount on top of
monthly broadband bundle subscription. No significant difference by region



Does Monthly Amount Include Additional Charges?

(Base: All With Broadband Access In A Specified Bundle Excluding Where Employer Pays, h=966)

Q.34 Does the monthly amount you pay for your bundled services includeddyional
chargegqe.g. usage chargesuyt of package calls charges etc.)?

BB via Main Home Broadband
Traditional Fibre Mobile
Phone Network Fixed Cable TV Broadband Satellite
Total (n= 636) (n 48) (n= 243) (n=16) (n=13)

% %

10

Yesg Definitely knows B KE

Yesg Maybe knows

No

Small Base n=6 Mobile Phone, n=0 Satellite,

52y Qi [1Y268

17% are any likely to claim there is an additional monthly amount on top of
monthly broadband bundle subscription. Slightly higher for Fibre household



Does Monthly Amount Include Additional Charges?

(Base: All With Broadband Access In A Specified Bundle Excluding Where Employer Pays, h=966)

Q.34 Does the monthly amount you pay for your bundled services includeddyional
chargegqe.g. usage chargesuyt of package calls charges etc.)?

Main Supplier
i Eircom UPC Vodafone Sky
Total ; (n=394) (n= 238) (n=170) (n=97)
% %

Yesc Definitely knows
Yesc Maybe knows

17% are any likely to claim there is an additional monthly amount on top of
monthly broadband bundle subscription. No significant difference by Operat

52y Qi 1YR&g .




Typical Spend Per Month (Additional Chargé&a)ndle Holders

(Base: All Bundle owner of each type who are aware of additional charges)

57

Q.35Canyou estimate the cost of these additional charge

Costg Broadband and Fixed Costc Broadband and Fixed

Phone Phone and TV Cost¢ Broadband and TV
(n=100) (n=46%) (n=11%)
% % %
Up toe5 22 Up toe5 o5
Up toes
51
€6-€10 26 €6-€10 19
. €11-€15
€16-€20 €11-€15 0 €16-€20 -
€21+ €16-€20 26 €21+
17
52y Qi 7 €21+ 52y Qi 3
52y Qu -
Mean €28.31 Mean €14.36 Mean €17.68
* Small base

Average additional charge by the most popular bundle held (Broadband
Fixed Phone) is28.31 per month




Most Important Aspect ofService within Broadband Bundles
(Base: All With Broadband Access In A Specified Bundle Excluding Where Employer Pays, h=966)

Q.36 Which service in the bundle/package you subscribe to is most important to you and your housghold?

Total Total Urban
TotalUrban Dublin Excl.Dublin

Total (N=625) (n=230) (n=395)

% % %

Broadban 61 61 61 68
i 20 22 20 9

Home Phon 15 15 16 18
Mobile Phont 3 2 4 4

63% claim that broadband is the most important aspect of a bundle.



Most Important Aspect ofService x Supplier
(Base: All With Broadband Access In A Specified Bundle Excluding Where Employer Pays, h=966)

Q.36 Which service in the bundle/package you subscribe to is most important to you and your housghold?

Eircom Vodafone

fotal (n=394) (n=170)

% %

Broadban
68 54 82 47
TV
4 37 1 46
Home Phon
26 8 12 5
Mobile Phon
1 0 6 1

63% claim that broadband is the most important aspect of a bundle. Highes
for Vodafone customers at 82%.




Most Important Aspect ofService within Broadband Bundles
(Base: All With Broadband Access In A Specified Bundle Excluding Where Employer Pays, h=966)

Q.36 Which service in the bundle/package you subscribe to is most important to you and your housghold?

Existing Bundle Type
BB +

BB+Home Mobile |BB Home,

Phone | Mobile Ph

(=27 | (26
% %

Total

Broadbant
75 42 64 29 42

TV
n/a Sill 36 n/a n/a

Home Phon

25 7 n/a 71 4
Mobile Phont 4

n/a n/a n/a n/a 54

n/a ¢ not applicable
* = small base

63% claim that broadband is the most important aspect of a bundle, ratings
vary by bundle type held



Non -Bundles




Knowledge oBroadband Cost (Non Bundle)

(Base: All With Broadband Access who know the bundle type they have, n=322)

Q.41Do you know how much you and your household pay for your broadband service on a nigasify

: Urban Dublin Urban ex Dublin Rural
Total ! (n= 158) (n=30) (n=129) (n=164)
| 0 % %
Yesg Definitely
knows 56
Yesc Maybe 9
knows
n .
52y Qi m

yH: 2F 0KS y2y o0dzyRft S K2dzaSK2f RQa
monthly subscription



Knowledge ofBroadband Bundle&Cost

(Base: All With Broadband Access who know the bundle type they have, n=322)

Q.31 Do you know how much you pay for your bundled service on a monthly b%sis?

Fixed Fibre Cable Fixed Mobile

Phone Network Network Mobile BB Wirless Phone

Total (n=117)  (0=17%)  (n=26¥) (n=97) (=399  (n=17%)
% % % % 0% 0% %

Yesc Definitel
Knows

Yesc Maybe
knows 23

N
52y Qi

B P

* Small base. Satellite not shown n =4

55% of the national population who have a broadband bundle claim they
definitely know the cost of their bundle




Knowledge oBroadband Cost (Non Bundle) x Supplier

(Base: All With Broadband Access who know the bundle type they have, n=322)

Q.41Do you know how much you and your household pay for your broadband service on a nigasify

: Eircom UPC Vodafone Sky
Total ; (n= 43*) (n=23%) (n=63) (n=7%)
% %
Yesg Definitely
knows
Yes¢ Maybe
knows
52y Qi m -

* Small Basg Dublin ) )
¢KS f S@OSt 2F adul d
by supplier

u»

R W5 STAYyAGSte Y



Typical Broadband Spend Per Month(Non Bundle)

(Base: All Decision Makers With Broadband Access Non Bundle And Know How Much It Costs n=262)

Q.42How much do you and your household typically payofmadbandper month (excluding any promotional/introductory offers

Region
Urban ex
Urban Dublin Dublin Rural
Total (n=123) (n=20%) (n=103) (n=140)
% % % % %
Uptoe20 23 20 = 20 25

€21-€30

€31-€40

€41+

AVERAGE €32
Small Base Dublin

€33 €32

Average cost of broadband unbundle&®2 no significant difference by
region

?



Typical Broadband Spend Per Month(Non Bundle)

(Base: All Decision Makers With Broadband Access Non Bundle And Know How Much It Costs n=262)

Q.42How much do you and your household typically payofmadbandper month (excluding any promotional/introductory offers)?

3G/4G
Fixed Fibre Cable Mobile Fixed Mobile
Phone Network  Network Broadband Wireless Phone

Total (n=88) (n=15%) (n=20%) (n=80) (n=35%) (n=15%)
% % % 8{0 % % %
3
12
Up toe20 23 21
22 50 53
57
€21-€30 32

28

€31-€40

€41
52)/9(3

AVERAGE €32
*Small Base

40

o

€35.14 €40.09 €42.21 €23.58 €31.10 €33.47

5

Average broadband spend per month unbundled3g



Typical Broadband Spend Per Month(Non Bundle)

(Base: All Decision Makers With Broadband Access Non Bundle And Know How Much It Costs n=262)

Q.42How much do you and your household typically payofmadbandper month (excluding any promotional/introductory offers

Suppliers
Eircom UPC Vodafone Sky
Total (n=35%) (n=17%) (n=49%) (n=4%*)
% % 9 % %
6 7

Up toe20 23

10 16

28

€21-€30 32

€31-€40

€41+
52y Q0 ; ; o
AVERAGE €32 €41.53 €42.50 €33.22 €43.42
*Small Base

Indication that broadband spend per month is higher than average among
eircom, UPC and Sky unbundled customers but base is too low to say this
statistical confidence

?



Does Monthly Amount Include Additional Charges?
(Base: All With Broadband Access Non Bundle Excluding Where Employer Pays, n=322)

Q.43 Does the monthly amount you pay for ydanoadbandinclude anyadditional
chargegqe.g. usage chargesuyt of package calls charges etc.)?

i Regional

i Urban ex

i Total Urban Dublin Dublin Rural
Total | (n=158) (n=30) (n=129) (n=164)

! % % % %

Yesc Definitely knows

10 12

Yesc Maybe knows

No

52y Qi

Small Base Dublin

10% are any likely to claim there is an additional monthly amount on top of
monthly broadband subscription.



Does Monthly Amount Include Additional Charges?
(Base: All With Broadband Access In A Specified Bundle Excluding Where Employer Pays, h=966)

Q.43 Does the monthly amount you pay for ydanoadbandservices include amgdditional
chargegqe.g. usage chargesuyt of package calls charges etc.)?

BB via Main Home Broadband

Traditional Fibre Cable Mobile Fixed 3G/4G Mobile
Phone Network Network Broadband Wireless Phone
(n=117)  (n=17%) (n=26%) (n=97) (n=39%) (n=17%)
% % % % % 0

Yo

Total
%

Yesg Definitely knows

Yesc Maybe knows_ 6

/ 9

No

52y Qi (K26 = 5

Small Base n=6 Mobile Phone, n=0 Satellite,

17% are any likely to claim there is an additional monthly amount on top of
monthly broadband bundle subscription.



Does Monthly Amount Include Additional Charges?
(Base: All With Broadband Access Non Bundle Excluding Where Employer Pays, n=322)

Q.43 Does the monthly amount you pay for ydanoadbandinclude anyadditional
chargegqe.g. usage chargesuyt of package calls charges etc.)?

; Supplier

Eircom UPC Vodafone Sky

i (n=43%) n=23* (n=63) (N=7%)
Total i 5 ( % ) % %

%
|/

Yesc Definitely knows

Yesc Maybe knows

No

%
7 ]
5
||H||

Indication that UPC and Sky customers are more aware of additional charg
but customer base is low to say this with confidence

52y Qi

Small Base Dublin




Typical Spend Per Month (Additional Charges)

(Base: All Non Bundle owner of each type who are aware of additional cheaBg@és

Q.44Canyou estimate the cost of these additional chargeg?

Additional Cost

(n=32)
%
Up toed 6
€6-€10 o4
€11-€15

€16-€20

€21+

52y Qi

Mean €17.98

* Small base

Average additional charge to standalone broadbardlis. 98



Reason For Unbundled BroadbagdJultiple Responses

(Base: All respondents whave unbundledroadband access at hon¥ 9§

Q45 Why did you and your household choose to purchase pooadband
serviceindependent of your other communication services (telephone, TV efc.)

Requiredbroadbandservice on its ow

Preferred to have separate suppliers
service:

Broadband provider @esnot offer othet
service:

Unwilling to switch service providers to bun
together

Did not know we could bund I 4
Other 6
Don't Knov 7

52% do not bundle their broadband services they required a broadband
services on its own. 22% prefer to have separate supplier for the services th
have.




Incidence of Previous Bundle
(Base: All Decision Makers With Unbundled Broadband Access At Home, N=322)
Q46 Did you and your household previously purchase broadband with other services in a bupdle?

TOTAL

52y Q0 Y2

'

Total
Dublin |Total Urban Exc| Rural

(n=30*) | Dublin 1=129) [(n=164

Yes 11 13 11 13
No 87 87 86 87
DK 2 0 3 0

* Dublin base small

MH? 2F (K24aS K2 OdzNNByldfteée R2y Qi K NP I

purchased broadband in a bundle.



Bundle Type Held (Previous Bundle Holders)

(Base: All With Broadband Access who previously held a bundle, n=39%)

Q.47What services were in your bundlg?

Total
%

Broadband and HomBhone

Broadband and T .

Broadbandand Mobile Phon

11

10

BroadbandHome andViobile Phone I 6
l 5

Broadband, Hom®&hone and T

14
5 2 yKQdi

* Small base

54% who previous held a bundle had a broadband and home phone bundle




Intention To Bundle Broadband Service In Next 12 Months
(Base: All Respondents With Unbundled Broadband Access, h=322)

Q.48 Do you and your household intend to purchase your broadband service as part of a hpaakage
with other services over the next 12 mont@ys.e. receive a single bill for 2 or more services from one provider?

Total Urban
TotalUrban Total Dublin Excl.Dublin Rural
Total (n=158) (n=30%) (n=129) (n=164)
Yesg Definitely % % % % %
[NtenCl E—— O | 12 ——— 44—
Yesc Maybe 15 12 12 19

Intend

No

* Dublin base small

20% of those without a broadband bundle have any intention to bundle their
broadband service in the next 12 moths. Highest for rural areas at 23%.



15TPreference of What to Bundle with Broadband (Bundle Intender:

(Base: All Non bundle who intend to bundle next six months, n=66)

Q.50 What services do you wish to bundle with broadband?

Total
%

Mobile Phone

TV

Mobile Broadban

FixedLandline

30% of those intending to get a bundle intend to bundle broadband with
mobile phone.



E Contracts&
Switching



Currently inContract with Broadband Service Provider?
(Base: All Respondents With Broadband Access At Home who pay for own bill n=1298)

Q.37 Thinking about your main broadband service are you and your household currently tied into a contract with your serdeg?nov

Main Broadband Type
Total

52y Qi 1y26

0
Yes

l Yes 64 82 43 32 33 37 -

No 32 18 53 67 65 52 100

No

52y
Know

* Mobile Phone and Satellite base small

56% are currently in contract with broadband service provider. This figure ri
to 82% for those connecting to broadband via a fibre network.



Currently inContract with Broadband Service Provider?
(Base: All Respondents With Broadband Access At Home who pay for own bill n=1298)

Q.37 Thinking about your main broadband service are you and your household currently tied into a contract with your serdeg?nov

Main Supplier

Total
P . Eircom UPC Vodafone Sky
52yQu 1vy290 (n=437) (n=265) (n=233) (n=106)
% % % %
Yes Yes

0,

No

» 62 43 69 70
No

32 52 30 26
52y Q
Y 6 4 1 5

UPC have the lowest in contract rate at 43%



Minimum ContractPeriod of Broadband Service
(Base: All With Broadband Access And Currently In Contract Excl. Where Employer Pays, n=720)

Q.38 What is the minimum contract period of this service? From sign up time to when you can leave your provider.

BB Vvia
Traditional Fibre Cable Mobile Fixed Mobile
Phone Network Network Broadband Wireless Phone
Total (n=480) (n=54) (n=118) (n=37%) (n=17%) (n=8%)
% % % % % % %

6 Months 4 4 4

7 7

12 Months

18 Months

Longer than 18

Months -

Don't Know 7

9 12 11

CDI

AVERAGHEA Months 15 Months 16 Months 13 Months 14 Months 13 Months 16 Months

* = Small base
Small Base Satellite n =2

The average contract period of the broadband service is 14months, longer f
those connecting on a fibre network.



Minimum ContractPeriod of Broadband Service
(Base: All With Broadband Access And Currently In Contract Excl. Where Employer Pays, n=720)

Q.38 What is the minimum contract period of this service? From sign up time to when you can leave your provider.

Eircom UPC Vodafone Sky
Total (n=272) (n=115) (n=160) (n=74)
% % % % %

6 Months 4

8 9

12 Months

18 Months
Longer than 18
viortrs. NN ;
Don't Know 7
AVERAGE 14 Months 14 Months 12 Months 16 Months 13 Months

Current Vodafone customers state the longest contract period of 16 months
from sign up to when they can leave supplier



Length Of Time With Current Broadband Supplier

(Base: All Respondents With Broadband AccesiAte who pay own bilh=1298)

Q.39 How long have you and your household been with your current main broadband supplier for?

Urban less
Total Urban Dublin Dublin Rural
Total (n=788) (n=260) (n=527) (n=510)
7 % % % %
Less than 6 months 12 11 8 12 13
6 - 12 months 15 17 18 G 12
12 -18 months 9
18 months- 2 years ES4aa
2-3 Years

3+ Years

5 6

4
2.24 Years 2.4 Years 2.16 Years 2.27 Years

Don't Know 5
AVERAGE 2.25 Years

The average length of time with current broadband supplier is 2.25 years. N
significant difference by region.



Length Of Time With Current Broadband Supplier

(Base: All Respondents With Broadband AccesiAte who pay own bilh=1298)

Q.39 How long have you and your household been with your current main broadband supplier for?

BB via
Traditional Fibre Cable Mobile Fixed Mobile
Phone Network Network Broadband Wireless Phone Satellite

T(())tal (n=755)  (n=67) (n=272) (n=116) (n=52) (n=23%) (n=6%)
/o % % % % % % %
Less than 6 months 12 13 13 10 10 10 -
18 27
6 - 12 months 15 14 10 16 21 17

12

12-18 months g
18 months- 2 yearsigass

2-3 Year

12
14

3+ Year

5 6

4
AVERAGE.25 Years 2.23 Years 2.24 Years 2.44 Years 1.88 Years 2.26Years 2.57 Years 2.14 Years

Don't Know 9

* = Small base

The average length of time with current broadband supplier is 2.25 years.
Longest for those who connect via a cable network. Shortest for mobile
broadband at 1.88 years.

96



Length Of Time With Current Broadband Supplier

(Base: All Respondents With Broadband AccesiAte who pay own bilh=1298)

Q.39 How long have you and your household been with your current main broadband supplier

Eircom UPC Vodafone
Total (n:755) (n:67) (n=272)
% % % %
Less than 6 months 12 10 8 15
6- 12 months 15 13 15 -

9
12 -18 months 9 12
18 months- 2 years ES4aa = ﬁ
2-3 Years

3+ Years

6 5
2.44 Years 2.5 Years 2.08 Years

Don't Know 5
AVERAGE 2.25 Years

The average length of time with current broadband supplier is 2.25 years.
Shortest for Sky which is the newest entrant in the market.

for?

Sky
(n=116)

25

24

1.67 Years



Incidence Of Ever Switching Broadband Supplier At Home?

(Base: All With Broadband Access At Home who pay own bill, n=1298)

Q.61 Have youand your householéver switched broadband supplier in your home?

Bundle Non-Bundle
Total . (n=976) (n=322)
: % %

Yesc less than 1 Year

Yes between 1
and 3 years ago

Yes- more than 3 years ago

No, never switched

45% nationally have ever switched broadband supplier. Those within a
broadband bundle are more likely to switch broadband supplier than non
bundle broadband 47% v 40%.



Incidence Of Ever Switching Broadband

(Base: AlDecision Makers witBroadband Access=1298)

Q.61 Have youand your householéver switched broadband supplier in your home?

Total _ Total Urban
Urban Total Dublin  ex publin  Rural

(n=788) (n=260) (n=527) (n=510)
% % %

Total
(n=1,298)
%

Yesg Less than a year a
Yes between 1 and 3 years a |

Yes- more than 3 years ago 19

%

No, never switche 95

Those ever switching broadband service are most likely from Dublin at 50%
doing so.



Incidence Of Ever Switching Broadband

(Base: AlDecision Makers witBroadband Access=1298)

Q.61 Have youand your householéver switched broadband supplier in your home?

Primary Broadband Current Supplier

Total eircom UPC Vodafone Sky
% (n=437) (N=265) (n=233) (n=106)
% % %

Yesg less than 1 ye-

Yes- between

and 3 years a_

Yes- more than 3 years ago 19

No, never switche 95

1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
-
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1

69% of Eircom customers claim to hfave never switched their broadband
service. This figure is lowest for the hewest broadband supplier Sky at 30%.



Incidence Of Ever Switching Broadband

(Base: AlDecision Makers witBroadband Access=1298)

Q.61 Have youand your householéver switched broadband supplier in your home?

BB via
Traditional Fibre Cable Mobile Fixed Mobile
Phone  Network Network Broadband Wireless Phone Satellite
(n=755) (n=67) (n=272) (n=116) (n=52) (n=23%) (n=6%)
% % % % % % %

Total
%

Yesg less than 1 ye

Yes- between ; -
and 3 years a ! -

Yes- more than 3 years ago 19

e

No, never switche il

* = Small base

Those currently access broadband via a fibre network are least likely to hav
SOSNJ a6A00KSR ONRBIFROFYR &dzLJLJ ASNJ |




Previous Broadban&upplier¢ Switched From
(Base: All Decision Makers Who Have Previously Switched Broadband Supplier=585)

Q.62 What operator previously provided you and your household
with your last broadband service? SINGLE CODE Primary Current Broadband Supplier

Previous Provider of Broadban BT UPC Vodafone Sky
% % % % %
68 75 46

eircom [N 49 :

Vodafone [ 19 39 10 - 26
Id K 15 - 4 16

Three [} 4 2 1 5 3

sky |} 4 7 6 2 -

oz 3 1 1 3 2

Imagine ] 3 8 3 1 1
Digiweb/Smar | 2 6 1 1 1
Gaelic Teleco | 1 2 - 1 -
Pure | 1 3 - - 1

Other = 3 6 -

Don't Know = 3 11 3

49% of broadband switchers claim previous provider as Eiwibimthe
majority of these 75% now currently with Vodafone.



Previous Broadband Typdsed- |

(Base: All Respondents Who Have Previously Switched Broadband Excl. Where Employer Pays, n=585)

Q63.Thinking about your previous broadband supplier which of the following access modes did you previously use?

Previous Broadband Used
%

Fixed Broadband via traditior _ 69
phone line
Fixed Wireless Connecti l 9
3G/4G Mobile Broadbar I 8
Fixed Broadband via a cable I 6

Fixed Broadband via Fibre netw I 3

Internet access over mobile pho
using 3G/4G (not W) |

Broadband provided by Satell | 1

Don't Knov 3

Among the switching population the type of connection most likely held was
fixed broadband via traditional phone line.



Reason For Switching BroadbagdPlatform)

(Base: All respondents who have previously switched Broadband excl. where employer pays, n=585)
Any Reason

Q64. What was your and your household main reason for switching
broadband supplier? For what other reasons did you swit

h? %

Traditional Mobile
Phone Network |Broadband

Main Reason  Any Reason

. . % % (n=343) (48%)
Cost- current service less expensive tt _- 55 %
previous
Speed current service offers faster th:

I

29 33 40 44 44
=--22 31 27 30 22
.- 6 20 18 22 32

previous

Cost- promotional or introductory pric
offered

Connection current service more reliab
than previou:

New Supplier came to my area offering be

service: 21 20 13 17

Bundling- switched supplier to bund .. 15
products 13 6 35 3

Moved houst .I 9

7 13 6 9

Functionality- current service offers great I. 13
functionality than previou 11 9 19 8

Download limits- current service offers larg 14
download limits than previot 13 15 14 18
Contract with previous supplier had finisk _ 9 11 - 3 24

* = Small base
Small Base Mobile Phone n =4, Satellite n = 2

Speed and Cost are the main reasons for switching regardless of which cur
platform the broadband subscriber is on.




Reason For Switching Broadband! (Supplier)

(Base: All respondents who have previously switched Broadband excl. where employer pays, n=585)

Q64. What was your and your household main reason for switching
broadband supplier? For what other reasons did you switgh?

Main Reason  Any Reason

%
Cost- current service less expensive tt

previous
Speed current service offers faster th:

%
B -
: 38
ost- promotional or introductory pric
offered .- 29 31 31 33 29
Connection current service more reliab 292
_ % | 2 122 =

than previou:
K 22 13 19 21

New Supplier came to my area offering be

service: ‘
Bundling- switched supplier to bund .l‘ 15

products | 10 36 5 34
Moved hous:t .I 9 15 7 5 4

Functionality- current service offers great I.
functionality than previou 13 8 19 10 L
Download limits current service offers larg 14 14 13 10 21

download limits than previot

Contract with previous supplier had finisk _ 9 8 3 e 7

Speed as a reason for switching supplier registers higher for current UPC
customers.






Likely Behaviour If Price Of Broadband In Bundle IncreaseBy

(Base: All With Broadband Access in Bundle, n=976)

Q.51 Imagine if because of an increase in the price of broadband, the price of your overall bundle would incrieapeiby
month/Imagine if the price of your broadband service were to increasglgermonth. Inresponse to these hypothetical pricg
increases, do you believe that you and your household would change your actual purchasing behaviour with respect to your
broadband service

Total Urban
TotalUrban Dublin Excl.Dublin Rural
Total (n=788) (n=230) (n=527) (n=510)
Yes- Definitely % % % % %

change behaviou

Yes Maybe 16 15

change behaviou

No change i 70
behaviour

B —
16
' I
8
24% of those with broadband bundle state that they would change their
behaviour if price of broadband in bundle increasedBy

52y Qi |yes



Likely Behaviour If Price Of Broadband in Bundle IncreaseBy
(Base: Base: All Respondents Who Have Broadband in Bundle, n=976)

Q.51/56 In response to these hypothetical price increases, do you believe that you (and your household) would changeajyour a¢t
purchasing behaviouwrith respect to your broadband service?

BB via

Traditional Fixed Cable Mobile Fixed Mobile
Phone Netwolk Network Broadbgnd Wireless Phone
Total (n=638) (nﬁ§9) (n=246) (nj}9) (n=13%) (N=6*)
Yes Definitely 7 % /0 % & %o %
change behaviour- - 5 7]

/ 23

21

Yes Maybe 16 15 14 19 22
change behaviour i
No change in | 85
; 70 | 72
behaviour ! 3 I
52y Qi 1626 5 8 5

* Small Base. Satellite n=0:

24% of those with broadband bundle state that they would change their
behaviour if price of broadband in bundle increased by



Likely Behaviour If Price Of Broadband In Bundle IncreaseBy

(Base: All With Broadband Access in Bundle, n=976)

Q.51 Imagine if because of an increase in the price of broadband, the price of your overall bundle would incrieapeiby
month/Imagine if the price of your broadband service were to increasglgermonth. Inresponse to these hypothetical pricg
increases, do you believe that you and your household would change your actual purchasing behaviour with respect to your
broadband service

Eircom UPC Vodafone Sky
Total (n=394) (n=241) (n=170) (n=99)
Yes- Definitely % % % % %
change behaviou 6| 6 |
Yes Maybe 16 i 19 19

change behaviou 16

No change i 70
behaviour

52y Qi |yes

UPC and Vodafone more likely to change behaviour given increase in
broadband cost within bundle



Behaviour Change PriceBroadband Increas8&ye?2 in Bundle
(Base: All Respondents Who have Broadband Bundle who will change behaviour, n=242)

Q.52 Which of the following would best describe what you and your household would be
most likely to do in response to this hypothetie@l price increase of your broadband service[?

TOTAL
(N=242)
54
NET: Canc =
ca q (201 57 47 49 72
Cancel but switckotal bundle tc g )
another supplie q (nS} 36 31 33 72
Cancel but switch broadband ol . (r;3 16 16 11 i
Cancel complete S(n=
13) 6 - 5 -

NET: Kee - 38(n=93) 34 36 48 28

Keep (and downgrad - 21(n=51)

17 27 29 28

17

K nothing =
eep (do nothi . (r12)4 = . - _

l/we would do something el | 1(n=2) L
- - - .
Don't know =

-1 8 16 3 -

7)
* Small Base. Fixed Wireless n=2,Mobile Phone n=1, Satellite n=0
() = actual number of people

54% are likely to cancel their subscription in one form or another given a
broadband price rise af2 within bundle



Behaviour Change PriceBroadband Increas8&ye?2 in Bundle
(Base: All Respondents Who have Broadband Bundle who will change behaviour, n=242)

Q.52 Which of the following would best describe what you and your household would be
most likely to do in response to this hypothetie@l price increase of your broadband service[?

TOTAL
(N=242)
54
NET: Canc - (n=1
30) 55 49 57 52
Cancel but switch ¢ - 35 (n=85) 39 36 a1 26
Cancel but switch broadband o . 14 (n=33) 12 3 14 17
5(n=
Cancel complete
P 13) 3 5 3 9

NET: Kee =
- 38(n=93) 38 46 34 40

Keep (and downgrad - 21(n=51)

23 29 20 17

Keep (do nothing . 17 (n=42) 15 17 14 23

I/we would do something els | 1(n=2) 2
Don't know 7 (n=17) 3 5 9 6

* Small Base. Fixed Wireless n=2,Mobile Phone n=1, Satellite n=0
() = actual number of people

54% are likely to cancel their subscription in one form or another given a
broadband price rise af2 within bundle



Behaviour Change PriceBroadband Increas8&ye?2 in Bundle
(Base: All Respondents Who have Broadband Bundle who will change behaviour, n=242)

Q.52 Which of the following would best describe what you and your household would be
most likely to do in response to this hypothetie@l price increase of your broadband service[?

TOTAL
(N=242)
54
NET: Canc [N (=1 59 49 59 46
30)
Cancel but switch ¢ -35 (n=85) 35 33 40 25
Cancel but switch broadband ol . 14 (n=33) 18 11 12 21
Cancel complete 51(2; 6 5 8 -
NET: Kee - 38 (n=93) 32 48 26 54
Keep (and downgrad - 21(n=51) 12 29 16 32
Keep (do nothing . 17 (n=42) 20 19 10 21
I/we would do something els | 1(n=2) - . 3 i
Don't know 7 (n=17) 8 3 11 i

* Small Base. Fixed Wireless n=2,Mobile Phone n=1, Satellite n=0
() = actual number of people

54% are likely to cancel their subscription in one form or another given a
broadband price rise af2 within bundle



Likelihood of Making Change In Behaviour (Broadband Bundle Ow

(Base: Base: All Respondents Who Have Broadband Bundle And Would Change Behaviour (Excl DK), n=228)

Q.53How likely are you (and your household)change the behaviour you described..|?

BB via
Traditional Fixed Cable Mobile
! Phone Network Network Broadband
Total : (n=138) (n=10%) (n=68) (n=5%)
% | % % % %
o - - - -
Fairly likely 46
48 55
(n=103) 40 43
"Not very likely Fd5 = TR 15 """"""""""" 0 1 7 """"""""""""""""
Not at all likely % .
: 9
52yQi 1y8@-12) | 4 6 10 0

* Small Base. Fixed Wireless n=2,Mobile Phone n=1, Satellite n=0
() = actual number of people

72% are likely to make the change in behaviour that they have indicated



Likelihood of Making Change In Behaviour (Broadband Bundle Ow

(Base: Base: All Respondents Who Have Broadband Bundle And Would Change Behaviour (Excl DK), n=228)

Q.53How likely are you (and your household)change the behaviour you described..|?

Total
%
Fairly likely 46
(n=103)

_________________________________________

Not very likely 15

Not at all likely %
52y Qi 1Yy 8@=-12)

() = actual number of people

72% are likely to make the change in behaviour that they have indicated

_ Urban less
Urban Dublin Dublin Rural
(n=138) (n=10%) (n=68) (n=5%)
% % % %
48 S7
41 38
__________________________________________________________________________________ —
18 14 20 5
7 13 3 3




Likelihood of Making Change In Behaviour (Broadband Bundle Ow

(Base: Base: All Respondents Who Have Broadband Bundle And Would Change Behaviour (Excl DK), n=228)

Q.53How likely are you (and your household)change the behaviour you described..|?

Total
%
Fairly likely 46
(n=103)

_________________________________________

Not very likely 15

Not at all likely %

52y Qi 1Yy 8@=-12)

() = actual number of people

72% are likely to make the change in behaviour that they have indicated

Eircom UPC Vodafone Sky
(n=70) (n=68) (n=47) (n=25)
% % % %

55
> 43 40
16 21




Broadband Type Likely Switch To
(Base: All Respondents With Broadband Bundle and likely to switch n=89)
Q.54Which typeof broadband service would you and your household be most likely to switch tqQ?

Total
%
switch to Fibre Suppli [ s (n=23) 22 - 41 -
telephone line (n=17)
Switch to fixed wireles
connectior _ 15(n=14) 23 : i i
Switch to Broadband by a°
Cable Supplic I3 (1=11) 14 51 5 .
Switch to broadban _
provided by Satellit - 6 (n=5) 6 : 7 :
Switch to Mobile Broadbar - 6 (n=5) 8 i - )
Switch to using my mobi _
phone for internet acce: .4 (n=4) 1 - 3 7
Something els l 2 (n=2) A ] _ ;
Don't Know 9 (n=8) 10 ) 8 ;

* Small Base. Fixed Wireless n=1,Mobile Phone n=0, Satellite n=0
() = actual number of people

Of those likely to switch given the price increased Fibre Broadband is the
platform switchers are most likely to move to at 26%.




Broadband Type Likely Switch To
(Base: All Respondents With Broadband Bundle and likely to switch n=89)
Q.54Which typeof broadband service would you and your household be most likely to switch tqQ?

Total
%
switch to Fibre Suppli [ Es (n=23) 30 39
Switch to traditional fixe 19 22 34
telephone line (n=17)
Switch to fixed wireles
connectior _ 15(n=14) 10 :
Switch to Broadband by a°
Cable Supplic N3 (=11) = =
Switch to broadban _
provided by Satellit - 6 (n=5) 6 4
Switch to Mobile Broadbar - 6 (n=5) 3 3
Switch to using my mobi _
phone for internet acce: .4 (n=4) 6 -
Something els l 2 (n=2) 3 )
Don't Know 9 (n=8) 3 9

* Small Base
() = actual number of people

Of those likely to switch given the price increased Fibre Broadband is the
platform switchers are most likely to move to at 26%.

25

17

15

11

16

11

27

18

12



Broadband Type Likely Switch To
(Base: All Respondents With Broadband Bundle and likely to switch n=89)
Q.54Which typeof broadband service would you and your household be most likely to switch tqQ?

Total
%
switch to Fibre Suppli [ Is (n=23) 26 41 18 17
Switch to traditional fixe 19 12 36 4 43
telephone line (n=17)
Switch to fixed wireles
connectior _ 15(n=14) 8 - 42 13
Switch to Broadband by a°
Cable Supplic I3 (1=11) 26 5 10 .
Switch to broadban _
provided by Satellit - 6 (n=5) 4 7 10 -
Switch to Mobile Broadbar - 6 (n=5) 8 _ 3 28
Switch to using my mobi _
phone for internet acces .4 (n=4) 2 3 - -
Something els l 2 (n=2) 3 ; 4 -
Don't Know 9 (n=8) 9 3 9 -

* Small Base
() = actual number of people

Of those likely to switch given the price increased Fibre Broadband is the
platform switchers are most likely to move to at 26%.







Likely Behaviour If Price Of Broadband IncreasesByNon Bundle)

(Base: All With Broadband Access in non Bundle, n=322)

Q.56 Imagine if because of an increase in the priceroidband the serviceere to increase bg2 permonth. Inresponse to these
hypothetical price increases, do you believe that you and your household would change your actual purchasing behaviou
respect to your broadband service

r with

Total Urban
TotalUrban Dublin Excl.Dublin Rural
Total (n=158) (n=30) (n=129) (n=164)
Yes- Definitely % % % % %
change behavio NN = HECEE T
Yes Maybe 16 17 = 16 =

change behaviou

No change i
behaviour

52y Qi |yes

23% of those with broadband non bundle state that they would change thei
behaviour if price of broadband increasedd®/



Likely Behaviour If Price Of Broadband IncreasecBy

(Base: All With Broadband Access in non Bundle, n=322)

Q.56 Imagine if because of an increase in the priceroidband the serviceere to increase bg2 permonth. Inresponse to these
hypothetical price increases, do you believe that you and your household would change your actual purchasing behaviouf with
respect to your broadband service

BB via _ _ _
Traditional _ Fixed Cable Mobile Fixed Mobile

Phone Network Network Broadband \Vireless Phone  gatellite

Total (n= 117) (n=17%) (n= 26) (n= 90 (n=39x) (=17 (=g
Yes- Definitely /0 70 % ?/0 %
change behaviourl N -

21

Yes Maybe & 16

change behaviour
No change in 2]
behaviour

52y Qi 1§20

* Small Base

23% of those with broadband non bundle state that they would change thei
behaviour if price of broadband increasedd®/



Likely Behaviour If Price Of Broadband IncreasesByNon Bundle)

(Base: All With Broadband Access in non Bundle, n=322)

Q.56 Imagine if because of an increase in the priceroidband the serviceere to increase bg2 permonth. Inresponse to these
hypothetical price increases, do you believe that you and your household would change your actual purchasing behaviou
respect to your broadband service

r with

Eircom UPC Vodafone Sky
Total (n=43%) (n=24%*) (n=63) (n=7%)
Yes- Definitely % % % % %
change behavioull AN

Yes Maybe 16
change behaviou

0
—— o
13
17 20
5

16
59 7
9

23% of those with broadband non bundle state that they would change thei
behaviour if price of broadband increasedd®; Higher for UPC customers.

No change i val
behaviour

52y Qi |yes

* Small base



Behaviour Change PriceBroadband Increas8&ye?2
(Base: All Respondents Who have Broadband non Bundle who will change behaviour, n=74)

Q.57 Which of the following would best describe what you and your household would be
most likely to do in response to this hypothetie@l price increase of your broadband service[?

TOTAL
(N=74)
%
c (n ) 67 56 68 82
Cancel buswitchBB bundl - 34 (n=25)
46 13 21 54
25
Cancek switchall -
£ (n=18) 18 34 34 14

25
NeTxeer [N (n=18) 33 35 24 :
Keep (and downgrad - 20(n=14)

33 17 18 -
Keep (do nothing I 5 (n=4) 19 5

l/we would do something els I 2(n=1) 19
Don't know 8 n=6) 9 9

* Small Base. Fibre n=3,Mobile Phone n=4, Satellite n=0
() = actual number of people

74% are likely to cancel their subscription in one form or another given a
broadband price rise af2 within bundle



Behaviour Change PriceBroadband Increas8&ye?2

(Base: All Respondents Who have Broadband non Bundle who will change behaviour, n=74)

Q.57 Which of the following would best describe what you and your household would be
most likely to do in response to this hypothetie@l price increase of your broadband servicef:

TOTAL
(N=74)
%

( ) 58 90
Cancel buswitchBB bundl - 34 (n=25)
32 46
Cancek switchall - 25
(n=18) 22 45

Cancel completely l 8(n=6)

NETKee =
4 EEED 2 _

Keep (and downgrad - 20(n=14)

28 -
Keep (do nothing I 5 (n=4) c
I/we would do something el I 2(n=1)
Don't know 8 n=6)
8 10

() = actual number of people

74% are likely to cancel their subscription in one form or another given a
broadband price rise af2 within bundle

52

29

17

40

34

76

35

28

12

13



Behaviour Change PriceBroadband Increas8&ye?2
(Base: All Respondents Who have Broadband non Bundle who will change behaviour, n=74)

Q.57 Which of the following would best describe what you and your household would be
most likely to do in response to this hypothetie@l price increase of your broadband servicef:

TOTAL
(N=74)
%

cancel buswitchBB bundl. [ 34 (n=25) 40 13 50
Cancek switchall - (nEiS) 12 34 5
Cancel completely l 8(n=6) - 10 6
NETKeef - 25(n=18) 48 35 28
Keep (and downgrad - 20 (n=14) 48 17 28
Keep (do nothing I 5 (n=4) - 19 -
I/'we would do something els I 2 (n=1) - - -
Don't know 8 N=6) - 9 10

() = actual number of people

74% are likely to cancel their subscription in one form or another given a
broadband price rise af2 within bundle



Likelihood of Making Change In Behaviour (Broadband Bundle Ow

(Base: Base: All Respondents Who Have Broadband Non Bundle And Would Change Behaviour (Excl DK), n=68)

Q.58How likely are you (and your household)change the behaviour you described..|?

BB via
Traditional Mobile Fixed
: Phone FixedCable Broadband Wireless
Total | (n=25%) (n=7%) (n=24) (n=7%)
% ; % % % %
Very likely |
Fairly likely ’

(n=28) § 32 33

24

_____________________________________________________________________________________________________________________________________

Not very likely

14

Not at all likely % - 32

* Small Base. Fixed Fibre n=2,Mobile Phone n=2, Satellite n=0
() = actual number of people

71% are make the change in behaviour that they have indicated



Likelihood of Making Change In Behaviour (NonBundle Owners)

(Base: Base: All Respondents Who Have Broadband Bundle And Would Change Behaviour (Excl DK), n=68)

Q.53How likely are you (and your household)change the behaviour you described..|?

_ Urban less
: Urban Dublin Dublin Rural
Total : (n=37%) (n=6%) (n=31%) (n=31%)
% | % % % %
o - - - -
o 42 |
Fairly likel ! 46
y y (n=28) i 38 37 39
Notvery likely 18 N 7 5 7 19
(n12) '

Not at all likely ;

* Small Base
() = actual number of people

71% are make the change in behaviour that they have indicated



Likelihood of Making Change In Behaviour (NonBundle Owners)

(Base: Base: All Respondents Who Have Broadband Bundle And Would Change Behaviour (Excl DK), n=68)

Q.53How likely are you (and your household)change the behaviour you described..|?

i Eircom UPC Vodafone
Total | (n=6%) (n=7%) (n=12%)
% | % %

Very likely

%

=15

_________________________________________________________________________________

Not very likely

Not at all likely ; 29

* Small Base
() = actual number of people

71% are make the change in behaviour that they have indicated.



Broadband Type Likely Switch To
(Base: All Respondents With Broadband Bundle and likely to switch n=30%)
Q.59 Which typef broadband service would you and your household be most likely to switch tqQ?

Total
(n=30)I
%

Switch toFixedWireless _ 21 (n=6) o1
Switch toSatellite - 10 (n=3) 12

Switch to Broadband by

Cable Suppli¢ 7(n=2) 20
switch toMobile BE [ 6 (n=2) i
Switch toTraditionalPhone - 6 (n=2) 10

Switch to using my mobi 3
phone for internet acce: -4 (n=1)

something els Jll 2(n=1)
Don't Know 13 (n=4)

* Small Base Entire Slid€aution
() = actual number of people

Broadband type most likely to switch to is Fibre Broadband

31

25

16

11

18




Key Survey Findings

/

Broadband access claimed in 87% of Irish Houseladiegher in urban areas. For those )
gAUKZ2dzu | OOSaa YIAY Nblazy auludSR T2N yz2u K

Most common access type is fixed broadband via phone line but within Dublin cable access is
most popular. 72% of rural Ireland connect to broadband via a fixed phone line.

Fixed Broadband via Phone line is most likely provided by eiat&@2% with Vodafone at 28%
market share. Average speed of this service is 33Mbps. For those bundling with this service
average bundle spend per montheiS4. 64% are currently within contract and 45% have ever
switched broadband supplier.

Fibre Network is accessed by 6% of the population as a primary means of broadband access.
Main supplier of Fibre is Eircom at 74% market share. Average max download speed of service
is 70Mbps. Average bundle spend$ per month. 82% are in contract with current

broadband supplier. 60% have previously ever switched broadband supplier.

Cable Network is accessed by 26% of the population but is significantly higher in Dublin at
54%. Main provider of this service is UPC with 95% market share. Average max download
speed experienced is 83Mbps. Average bundle spead2gper month. 43% are currently in
contract and 44% have previously switched broadband supplier.

Mobile Broadband is accessed by 8% of the population as a main means of broadband access.
Higher in rural Ireland at 12%. Main provider of mobile broadband is Three with 46% market
share. Average speed of service is 16Mpbs. 32% are in contract and ever switching is lower
than average at 41%.

Other means of broadband access not widely used are Fixed Wireless ac % and 3G/4G

mobile phone (2%) and Satellite with less than 1%. Throughout the prese

these access types have been shown however the base sizes are too low
reliable insight from.
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Background and Objectives

/| The Commission for Communications Regulation (ComReg) wish to conduct a
Market Analysis survey of the busindssadband and leased lineslieland

/ The purpose ofhisresearch is t@assesshe following:
- Access to broadbanaind leased lines
- Understandmodesof broadbandand leased line access
- Establish incidence @iroadband and leased lines bundliagd switching

among lrish businesses

| Specifically the research examines access to broadaaddeased lines, and
seekso determinethe impact different access modes have on Irish business .




Methodology

/ 1,100 interviews were conducted by telephone among a nationally representativ
sample of businesses operating in Ireland

/' Interviews were quota controlled by industry sector/company size and region in
order to accurately represent the correct profile of Irish business.

/ Boost interviews were conducted in larger company sizes and weighted back to
known proportions

Micro (1-10 Employees) 705 913
Small (1350 Employees) 195 154
Medium (56250 Employees) 100 22
Large (250+ Employees) 100 11

/' All interviews were conducted via CATI telephone interviewing
/| Fieldwork was conducted betweenl®lovemberg 5" December 2014.

/ Interviews were conducted with the person responsible for telecommunication
decision making within each company. In larger companies this was likely to be a
specialised person such as an IT manager and for smaller companies this person
was likely to be the owner/manager.




Note on Sample Size

/

ComReg have requested a complete analysis of broadband and leased lines among
businesses in Ireland. Some access modes are not commonly used and therefore ha
very small bases sizes. In the interest of completeness these access modes are
presented herein. However due to small sample sizes some of the more granular data
reported is not statistically significant. Therefore care should be taken when
interpreting this information.

FixedLandline

Otherincl.Wavelength

_ - 58
FibreNetwork 125 Connectivity
CableNetwork 59 Digital Leased Line 51
3G/4G Mobile Broadband 57 EthernetLeased Line 46
Satellite Broadband 36
AnaloguelLeased Line 15
FixedWireless 25
OtherBroadband 7 5 2 yKaadw 7

/ On filtered questions the base size described above will fall further and analysis within
each access type will not always be possible.

/ Base sizes within leased line platforms are showweightedthroughout the
presentation.



Presentation Structure
Sample Profile (Total Sample)

Connection details (Total Sample)

.
7

Broadband Users ‘ [ Leased Line Users
— S 4 s 2
r Suppliers and Usage 1 [ Suppliers and Usage
Service Level Agreement Service Level Agreement
Speed of Connection Speed of Connection
Contracts r Contracts ‘
r Bundling 1 [ Bundling j
r Switching 1 ( Switching ‘
r SSNIP 1 [ SSNIP \
s B SEESEESSES————
Key Findings







Sample Profile

(Base: All Business Decision Makgts100)

Industry
Sector
%

Service (Utilities/Prof

Retall 21

Health & Educatio 11
Wholesale o]

Mining Constructio 8

Manufacturing
Govt/Social Servic

Agrlculture/Foreste,E

Fishing

Sample was weighted to represent the total businesses in Ireland by indus

sector, size and region.

Number of
Employees
%
Micro
(1-10)
83
Small
(11-50)
Medium 14
(15-249)
Large
(250+)

Dublin

Rest of
Leinster

Munster

Conn./
Ulster

Region
Yo

0

28

Office Type
%
Office in
Building 49

Home Office 26

Business
Park

Data Centre

Other







Data Connectivity: What the Respondents were told
(Base: All Business Decision Makers 00)

Thereare different ways that data connectivity services can be provided to a
business namely through broadband and leased line access. | will briefly
explainthe difference between thesbefore askingvhat services you have in
your business.

I ONRPIFIROFYR ASNWAOS A& GeLAOFHffe I Y
product sold to households and businesses. The download and upload
bandwidth or speeds are usually different and may not be guaranteed (i.e. you
may get faster/slower speeds at certain times). There may also be no or limited
service contracts or Service Level Agreements (SLAS) between you and your
service provider (e.g. no guaranteed fault repair time within an agreed set of
hours).

On the other hand, a leased line provides the same or near similar
bandwidth/speed (whereby download and upload bandwidth/speeds are the
same), the bandwidth or speed you get is guaranteed and there is typically an
SLA between you and your service provider for things such as service
availability and fault repair times (e.g. within a certain number of hours).




Connection Detallg Top Level Overview
(Base: All Business Decision Makers 00)

Q.7What data connectivity services does your company have?
fncidence of Multiple

Any Data Connectivity Type of Service Held Connection Ownership
Services (980) (980)
% % %

21

Yes

Yes Broadband

No

Leased Lincw s

Both Broadband/ 11
Leased Line

No

89% of Irish business have either a broadband or leased line connection.
those holding a connection 21% have access to two or more means of
connection.



Access Type by Company Size (Multiple Responses)

(Base: All Respondents Who Use Data Connectivity Services, N= 980)
Q.8 Can I ask you, in your business which of the following means of accessing services arg used?

Total 1-10 11-50 51-249 Corporate250+
(n=980) (794) (154) (200%) (100%)
% % % %
Fixedbroadband via a traditional fixe - 64%
telephone line (landline
P ( 67 54 47 51
Fixedbroadband provided byta FiE I 15%
newor 12 26 27 41
3G 4GMobile Broadband(dongle
Mi-Fi devicessimcard in Tablets 12%
N 11 12 17 41
Fixed broadband via a cable I
0
network v 9 12 10
Internetaccess over Mobile Pho I
. - 7%
using 3&4G data package (non W) 6 12 9 12
Broadbandprovided by Satellit
e 3 6 4 5
Fixed wireless connection, provided
a modem that receives radio sign 3%
through the ai 4 3 1 10
Any Leased Lit I 15% 9 28 59 75

* = base expressed in unweighted terms throughout the presentation

64% of Irish business connects to broadband via a landline. Use of this
broadband access means is highest for the Micro business seet@r (1
Employees) at 67%.



Access Typ#&lost Often Used(Single Code)

(Base: All Respondents Who Use Data Connectivity Services, N= 980)
Q.10 Which service do you consider to be yguimary/main access mocte

1-10 11-50 51-249 Corporate250+
Total (794) (154) (100%) (100%)
(n=980) % % % %
Fixedbroadband via a traditional fixe - 58%
telephone line (landline 63 40 25 11
Fixedbroadband provided by a Fik I 13%
0
network 11 20 15 18
Fixedbroadband via a cable -
network I 6%
: i 5 9 5 4
3G/4G MobileBroadbanddongleMi-Fi
devicessimcard in Tablets I 6% . ) ) )
Broadbandorovided by Satellit
0,
o - > 4 3 - 1
Fixed wireless connection, provided
a moden
3% 3 3 2 1
Internet access over Mobile Pha 1%
using 344G data package (non W) 1 - - -
AnyLeased Lin I 9% 5 21 51 64

* = base expressed in unweighted terms throughout the presentation

58% of Irish business rely on broadband access via a traditional phone line
with fibre the next most common broadband access mode at 13%.



Broadband Acces$ypeMost Often Usedc By Reqion

(Base: All respondents who use broadband as primary data connectivity sep\mﬁ

Fixed wireless

nternetaccess connection,
_ _ 3G4G Mobile _ over Mobile provided via a
Fixed broadband Fixed Broadband Fixed Phone using modem that

| via a traditional broadband (dongleMi-Fi broadband via 334G data  Broadband receives radio
. fixed telephone provided by a devices, sim card a cable TV

An : _ ) : package (non provided by signals through
y , line (landling Fibrenetwork in Tablet$ network Wi-Fi) Satellite the air
Broadband (n= 566) (n= 125) (n=57) (n= 59) (N= 7*) (n= 33*) (n=29%)
v %
31
21
Rest of |
Leinster 24 ; 25
42 40 23
Munster 28 27

| 28
? 28 23

: 30

|

Broadband via a cable TV network is most prevalent in Dubigadband via
traditional fixed telephone line is more evenly split across the geographic
regions.

Conn./
Ulster




Specific Type of Leased Line Access by Company Size (Single Re:
(Base: All Respondents Who Use Data Connectivity Services, N= 980)

Q.10 Which service do you consider to be yguimary/main access mocte

Total 1-10% 1150 % 51-249 %  Corporate250+ %
(980) (794) (154) (100) (100)

Any Leased LinI 9%

5 21 51 64
Otherinc. Wavelengtt 39
Connectivit | °7° 0 11 23 =
Digital} 3%
1 5 15 21
Ethernel| 29
Analogue| 104
1 1 1 2

For primary means of access, other including wavelength and digital leased
lines are equally used at 3%.




Leased Line Acce3ypeMost Often Usedc By Region

(Base: All respondents who useased Lines gsimary data connectivity services,= 176)

Other Incl.
. Wavelength Digital Ethernet Analogue
Any i Connectivity leasedlines leasedline leasedlines
Leased Line : (n=58) (n=51) (N=46) (n=15%)

Dublin

Rest of
Leinster

Munster

Conn./
Ulster

H

" |
i
21 |
s

Leased lines are most prevalent in Dublin, particularly Ethernet leased li




Why Use More Than One Means of Data Connectivity

(Base: Albroadband primary users using more than one means of data connectivity= 145)

Q.15/73/108 Why does your business use more than one means data connectivity services in your business?

Any BBfixed BB viaFibre BB via cable Broadband Fixed wireless
Broadband landline network network via Satellite connection
(145) (79) (30%) (15%) (8%) (8%)

We need mobile broadband f
We need more than one da
Different uses needs fo 0 0 0 0 0 0
multiple busines. 18% . 17% . 22% I 11% . 15% I 8%
Availabilit>l 12% I 10% I 9% . 16% . 21% l 13%

To allow employees to wo
from hom(-:l 9% I 5% . 16% 2%

Cost-it's cheaper to use
differentl 4% 1% . 12% 0% 0% I 8%
So as not to be tiddbeholder
to one servicl 0 2% I 3% ‘ 1% 0% I 8%
Legacy issuc 394 2% I 5% 0% 0% I 8%
Convenient for u 204 3% I 4% 0% 0% 0%
A Small Bas
Mobile BB N=5

Main reason primary users use more than one means of data connectivity |
for back up purposes or using connection in the out of office environment.



Reasons for Using More than One Means of Data Connectivity

(Base: AlPrimary service leased line using more than one means of data connectivity??2)

Q.15/73/108 Why does your business use more than one means data connectivity services in your business?

For backupresilience purpose
Different use$ needs fo
multiple busines

We need more than one da
connectivity

Availability

Cost-it's cheaper to use
different

To allow employees to wo
from home

So as not to be tiedbeholder
to one servic

Legacy issut

We need mobile broadband f
out of office acces

Convenient for u

A Small Bas
All base sizesnweighted

Any Leased
line
(122)

Analogue
leasedliines
(41%)

Digital
leasedlines
(38%)

Ethernet
leasedline
(31%)

M-

0%
0%

0%

Main reason leased line primary users use more than one means of data

connectivity is for back up/resilience purposes.

Other incl.
Wavelength
Connectivity

(10%)

81%
29%
19%

22%

7%
11%

8%

0%

6%

0%







Current Broadband Provider Share

(Base: All Broadbangsers, n = 875)
Q.16 What company does your business currently use as your service provider (For each accesg type)?

BB viaTraditional Primary Mode of Access

fixed line

telephone BB via a Fibre BB via Cable
(landline) Network TV Network

(566) (125) UP(C (59)
Eircomr - 62% Eircorr- 61% (Previousl 95%
ChoruSNTL
Vodafone . 22% Vodafonel 12% Other. 5%

OZ I 6% Magneil 11%
Digiwed Smar | 29 O2 Fixed Broadbanl 3%
Sky Broadbar | 294 BTl 2%
Other | 5oy Other  11%

Eircom have 62% share of broadband users using a traditional fixed line
telephone and 61% share of broadband of fibre broadband users. UPC hav
95% share of cable broadband users.



Current Broadband Provider Share

(Base: All Broadbangsers, n = 875)
Q.16 What company does your business currently use as your service provider (For each accesg type)?

Primary Mode of Access

- VI&B-G 4G BB via &ixed Internet access
Mobile _ _ ! _
Broadband Wireless Connection viaMobile Phone
(29%) (7%)

57
ThreeMobile 44%
Vodafone - 30%

O2 Mobile
Broadban I 12%

eMobile | 304

Other 15%

Vodafone- 67%
Meteor- 33%

Meteor I 8%
Eircon ‘ 1%

Tesco Mobil | 2%

* Small base

Three mobile have 44% share of mobile business broadband users. Most fix
wireless access broadband users have Imagine as their provider.



Current Broadband Provider Share

(Base: AlPrimary Broadband users, n = 875)
Q.16 What company does your business currently use as your service provider (For each accesg type)?

Region

Dublin Rest of Leinster Munster Conn/Ulster

Total (254) (210) (245) (166)

Eircon - 48%

Vodafone . 18%

upc || 6% B 3% | 3% | 5% | 29

02 || 6% | 6% | 7% | 5% | 4%

Imagine | 3% | 4% 3% 206 ‘ 1%

Three Mobile | 3% 1% 206 | 4% | 6%

Magne! | 2% | 3% 1% | 29% 0%
Other | 14% 15% 13% 16% 12%

erall Eircom is used by 48% of primary broadband business users, follow

y Vodafone at 18%. Eircom is used by most primary broadband business
users in Connaught/Ulster region while Vodafone is used by most in Leinster
outside of Dublin



Use ofPrimary Service Broadband Primary Access Users

(Base: All respondents whse broadband as primary datannectivityservicesn=875)
Q.17/75/110 What does your business use your (SCRIPT IN PRIMARY SERVICE Q10) for?

Any Broadband Primary Mode of Access

; Fixed BB BBFibre BBCable Fixed BB Mobile
Prlmary ACCesS (Landline) Network Network Mobile BB Wireless Satellite Phone
(n=875) (n=566) (n=125) (n=59) (n=57) (n=29%) (33%) (7%

Email and interne - 97% 98% 96%  93% 100% 100% 100% 85%

Data services such as cloud compu
and other software servict

Connectivity between busine l

25% 21% 40%  39% 10% 39%  34% -

. 9 0 0 0 0 0 0 0
premise: 19% 16% 28%  29% 5% 21% 33% 23%

Employee remote access to t

business networ 18% 16% 31% 22% 6% 24%  27% -

Disaster recovery servic I 11% 9% 16%  19% 4% 16%  22% -
Voice- VoIR Voice over broadbar I 9% 204 19%  10% 4% 1%  26% 23%
Card Machine 1% 1% - 3% - - 4%  15%

Other @ 3% 3% 5% 9% 2% - - -

* Small Base

97% of companies using broadband as a primary means of data connectivit
stated that they use broadband for email and internet. The next highest
category of usage (25%) was for data services.




Use ofSecondary Service BroadbandSecondary Acceddsers

(Base: All respondents whisebroadband asecondarydata connectivity services, ri49)
Q.18/76/111 What does your business use your <secondaryservyaré>

Secondary Modef Access

Anv S d B dband Fixed BB BBFibre BB Cable Fixed BB
ny secondary broadban (Landline) Network Network Mobile BE Wireless Mobile Ph
(n=149) (n=46*) (n=12*) (n=5%) (n=36* (n=7*) (n=39%

i i 799
Email and interne - ° 6806 950 84%  82%  62%  87%

Connectivity between busine
premise:

Employee remote access to 1 .

29% 41% 14%  30% £ 22%
business networ 29% 24% 14% < 40% - 18%

Data services such as cloud compu

and other software servict 22% 37% 28% 37% 4% 21%

: : 0
Disaster recovery servic . 23% 339  329% 14% 23% 58% 4%

Voice- VolP\ Voice over broadbar 25%  38%  12%  15% 4% 204

0,
Other |4/° 9% 6% - 1%  13%

! 0
Don't know | 2% . - 16% 3% - 4%

* Small Base
Email and internet access is also the main use of secondary broadband
connections.




Importance of Aspects When Selecting Primary Broadband Supplie
(Base: All respondents who uagrimaryservices, n875)
Q.19/77/112 Thinkingabout your primary service, how important are each of the following aspects when selecting a sappter?

Degreeof
availability
(%time  Bandwidth Bandwidth
service is download upload

workin

Veryimportan

Importan 14%
Neithe

Somewhat nimportant 59 %

ot at all Importayez; —e o
52 yQuL ﬁ%e e i v

Total:
89% 81% 75% 61% 63% 64% 75% 61% 61% 50%
Important

73% of those with broadband state that availability (% of time service is
working) is very important when selecting a primary broadband supplier.



Importance ofAspects when Selecting Secondary Broadband Supp
(Base: All respondents who use a secondary servick49)

Q.20/78/113 Thinkingabout yourSecondarngervice, how important are each of the following aspects when selecting a sewipéer?
Degreeof
availability
(% time Bandwidth Bandwidth
service is download upload Synchronit
working)  speed speed Resilience Range Symmetry ation Contention Jitter Latency

Veryimportant

Important. 15%

Neither. 6%
SonNavyh nim orta
ot a |m ortan H%V%TE

7

Total:

86% 74% 66% 75% 67% S57% 62% 57% 51% 54%
Important

Availability (% of time service is working), and download/upload speethare
main considerations when selecting a secondary broadband suierilar
to primary broadband supplier.



Importance OTASpects when Selecting secondary Broadband Suppl

(Base: All respondents who use a secondary servicé48r
Q.20/78/113 Thinkingabout yourSecondarngervice, how important are each of the following aspects when selecting a sewgpéer?

Primary Mode of Access

Total Fixed BB BB Fibre BBCable Fixed  Mobile
(n:149) (Landline) Network Network Mobile BB Wireless Phone
o . (n=46%) (n=12%) (n=5%) (n=36%) (=7  (n=39%)
[0)
Degree obvall_abl!lty (/o.tlm‘ _ 86% i ) i i i i
Bandwidth- download spee - A% 64% 77%  100% 89% 22%  85%
At 66%
Bandwidth- upload spee - ° 55% 74%  71% 82% 19%  74%
i 75%
Resilienc - ° 67% 91% 54% 72% 51%  86%
67%
Rang - ° 55% 64% 44% 71% 31%  86%
y . ° 49% 54% 57% 42% 31% 82%
Synchronisatio - 62%
58% 49% 44% 56% 13% 77%
Connectiol - 57%
58% 64% 44% 44% 3% 65%
Jittery - 51%
49% 62% 42% 43% 3% 60%
54% 69% 41% 42% 19% 65%

* Small Base BB Satellite n =2
Availability (% of time service is working), download/upload speed are the

main considerations when selecting a secondary broadband suierilar

to primary broadband supplier.







Service Levdl ANBSYSydQa of{[! Qav

(BaseAll primary broadband users, n = 875)

Q.21/97/114Doyou have service contracts or Service Level Agreements (SLAS) with your service pre
These might include fault repair times, out of hours service, compensation if service levels are

vider?
not

met etc.

Total Broadband _ :
(n=875) Primary Mode of Access Yes Service Level Agreement

BB Traditione BB Fibre BB Cabl Fixed BB Mobile
Phone  Network Network Mobile BE Wireless Satellite Phone
Yes (n=566) (n=125) (n=59) (n=57) (n=29*%) (n=33%) (n=7*)
Yes 36 54 45 33 45 49 26
No No 52 38 55 60 50 35 74
® = U 12 8 0 7 5 16 0
52y Qi 1 Y 2% Know
*Base small
nm: 2F o0dzAAYySaaQa ¢A0K Broddang aserythe [ ! Q3

most likely to have one.



Type of SLA's

(Base: All broadbangrimary usersvho have an SLA in place, 846)

Q2252 @2dz KIS I &aidlyRINR W2FF (KS aKStFQ 2NJ o6SaLkRilS {[! 6A
might have more parameters or better service level commitments included in it compared to a standard SLA.

Total Broadband

(n=346) - Primary Mode ofAccess Standard SLA
Traditional BB Fibre BB Cable Fixed BB Mobile

Phone Network Network Mobile BE Wireless Satellite Phone

(n=202) (n=67) (n=26%) (n=19%) (n=13% (n=16% (n=2%
l 72% 70% 72% 76% 76% 63%

n/a

| have a standard
'off the shelf' SLA

Primary Mode ofAccess; Bespoke SLA*
BB
Traditional BB Fibre BB Cable Fixed BB Mobile
Phone Network Network Mobile BB Wireless Satellite Phone
(n=202) (n=67) (n=26) (n=19) (n=13) (n=16) (n=2)

| have a bespoke SL» 17%  20%  12% 24% 1%  21% n/a

52y Qi Y2

*9mall base

TH? 2F LINAYIFINEB ONRBIROFYR dzAaASNE ¢
AKSEFQ {[! @




What Parameters Are Included in the SLA's You Have?
(Base: All Broadband Users Who Bseadband as a Primary Service And Have an SRAda n= 346)

Q.23/Q.81/Q.116 Do you know which if any of the following parameters are included in your [SLA?

Primary Mode of Access

Fixed BB BB Fibre BBCable Fixed BB Mobile
Total Broadband (Landline) Network Network Mobile BB Wireless Satellite Phone*
(n=346) (n=202) (n=67) (n=26%) (n=19% (n=13*% (n=16* (n=2)
Fault repai - 74% 76% 75% 66% 44% 7% 81% n/a
. . o . .
Availability (% of tlmse&}"cf - 60% 57%  65% 61% 58%  67% 64% nla
WOorkKing,
Access to serwcerf)rowder O.UI - 5704 53% 69% 54% 66% 41% 59% n/a
ours servic
Delivery times for new servi - 49% 47%  58%  52% = 26%  48% 61% nla

19% 27%  10% 7% 20% 17% nla

Compensation if service levels
not met I 19%

*Base small

The highest level seen for parameter inclusion is for fault repair (74%) wi
f26Sald tS@PSt o0SAy3a O2YLISYal Ggazy







Knowledge of Claimed Maximurmownload Speed

(Base: All respondents who use broadband as primary data connectivity services, n= 875)

Q.23b. Doyou know the claimed maximum download speed for your main broadband (Insert service Q10) service?

Primary Mode of Access

Any BB Fixed BB Fibre BB Cable Fixed BB Mobile
Broadband Landline Network  Network Mobile BB Wireless Satellite Phone*
(n=875) (n=566) (n=125) (n=59) (n=57) (n=29%) (n=33%) (n=7)
0%
Yes; Responden 4% L9%
definitely knows 11% 5%
Yesg Respondent g, 9%

maybeknows

12% 16%

NO JSERG

44%

85%
0

Broadband users with a fibre connection are most likely to know their
maximum download speed.

*Base small




What is Maximum ClaimedownloadSpeed?
(Base: Total Broadband Users Who Know Download Speed, n=324)

Q.24/Q.82 What is the maximum claimed download speed for your <primaryservice> in Megabits per s¢cond?

Primary Mode of Access

Any BB Fixed BBFibre BBCable Fixed BB
Broadband Landline Network Network Mobile BB Wireless Satellite
(n=324) (n=191) (n=65) (n=32%) (n=9%) (n=16%) (n=10%)

1-24 mbps

25-48 mbps BEE]

49-72 mbps

73-96 mbps
97-120mbps
121-144mpps

145+m Bs 4

Don't Know

Average 36Mbps 22Mbps
*Base small

10

| % I.I.=

115Mbps 5Mbps 21Mbps

Cable users have the highest claimed download speed among broadba
users.



Knowledge of Claimed Maximurdpload Speed

(Base: AlBroadband users, n = 875)

Q.25/Q.83 Do you know the claimed maximum upload speed for your (insert service typ® Q10

Primary Mode of Access

Any BB Fixed BBFibre = BBCable Fixed BB Mobile
Broadband Landline Network Network Mobile BB Wireless Satellite Phone*
(875) (n=566) (n=125) (n=59) (n=57) (n=29%) (n=33%)

7%

Yes¢ Responden
definitely knows. -

Yesc Responden 6%
maybeknows

7%

7%

14%
11%

No
56%

*Base small

Cable broadband users (42%) are most likely to know their claimed maxi
upload speed of broadband.




What is Maximum Claimed Upload Speed?

(Base: Total Broadband Users Who Know Upload Speed, n=208)

Q.26/Q.84 What is the maximum claimed upload speed for your <primaryservice> in Megabits per sgcond?

Primary Mode of Access

Any BB Fixed BBFibre BBCable Fixed BB
Broadband Landline Network Network Mobile BB Wireless Satellite
(n=208) (n=105) (n=48%) (n=25%) (n=10%) (n=13%) (n=8%)

1-24 mbps

25-48 mbps

49—72mbps%{=
7396 mbps: -
97-120mbps
121-144mbps 19
145+m Bs
Don't Know -

Average 12Mbps 5Mbps 16Mbps 37Mbps 5Mbps
*Base small

The fastest claimed average broadband upload speed li@s is made by
cable users, however the base size within this group is very small.
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Is PrimaryServicein Contract?
(Base: Total Broadband Users, n = 875)

Q.47/Q.105 Thinking about your primary broadband service, are you currently tied into g
contract with your service provider?

Primary Mode of Access

Any BB Fixed BBFibre BBCable Fixed BB Mobile
Broadband Landline Network Network Mobile BB Wireless Satellite Phone
(n=875) (n=566) (n=125) (n=59) (n=57) (n=29%) (n=33%) (n=7%)

No

9% 10%

52y Qi

6%

*Caution Small Base

Across varioubroadband customer typesnobile broadbandiusers (80%) ar
most likely to be in a contract.



Minimum Contract Period Those in Contract
(Base: Total Broadband Users Who Are Tied Into A Contract, n=559)

Q.48/Q.106 What is the minimum contract period of this service from sign up time to when you can leave your service prgvider?

Primary Mode of Access

Total BBFixed BB Fibre BB Cable Fixed BB Mobile
Broadband Landline Network Network Mobile BB Wireless Satellite Phone
(n=559) (n=371) (n=81)  (n=35) (n=45)  (n=12*) (n=11*) (n=5%

Six Month: | 1% 1% 20 0% 0% 0% 0% 0%

4% 37% 23% 34% 33% 62% 12% 16%

Twelve Month:

-
Eighteen Month - 38% 36% 41% 29% 42% 38% 59% 50%

Longer than 18 Montf . 16% 16% 19% 9% 18% 0% 22% 34%
Don't know 11% 10% 16% 28% 6% 0% 8% 0%

*Caution Small Base

A roughly even split is seen in the proportion of 12 month and 18 month
contracts for those traditional fixed telephone broadband users, with a m
more definitive split in contract length for Fibre Broadband customers wit
41% having 18 month contracts.




Length of Time with Current Provider
(Base: Total Broadband Users, n=875)

Q.48b/Q.106b How long has your business been with your current main broadband service providgr for?

Primary Mode of Access
Total

BB Fixed BB Fibre BB Cable Fixed BB Mobile
Broadband Landline Network Network Mobile BB Wireless Satellite Phone
(n=875) (n=566)  (n=125) (n=59) (n=57) (n=29%) (n=33%)  (n=7%
Less than 6 Montt . 11% 10% 13% 7% 15% 7% 9% 0%
Between 6 and 12 Montt . 11% 11% 10%  14%  14% 10% 10%  11%
Between 12 to 18 Montt . 9% 10% 6% 10% 6% 50 8% 19%
Between 18 Months to 2 yee I 7% 6% 5% 9% 11% 9% 7% 15%
Between 23 year: . 12% 11% 9%  31% 10% 9% = 24% = 0%

Greater thanSyea_ 48%  50%  54%  25%  44%  60% = 42% = 56%

Don't know I 2% 2% 2% 3% 0% 0% 0% 0%

*Caution Small Base

Most broadband users have been with their current provider for more t
three years.




Broadband Users Ability to negotiate terms and conditions
(Base: Total Broadband Users, n = 875)

Q.49/Q.107 Were you in a position to negotiate improved prices and or other terms and conditions with your broadbangsavidee?

Primary Mode of Access

Total BB Fixed BB Fibre BB Cable Fixed BB Mobile
Broadband Landline  Network Network Mobile BB Wireless Satellite  Phone
(n=875) (n=566) (n=125) (n=59) (n=57) (n=29*)  (n=33%) (n=7%)

Yes - 56% 58% 63% 50% 38% 66% 25% 34%

Yes- Strong Ability te
negotiate

Yes- Moderate ability .

26% 27% 35% 19% 23% 29% 11% 11%

o negotat 29% 31%  28%  31%  16%  37%  14%  23%

No-No ability tc 36% 3306  32%  33%  60%  28%  63%  48%
negotiate

Don'tknow | g 9% 5%  17% 2% 7%  12%  18%

56% of business broadband users claimed to have had some ability to
negotiate terms and conditions with their broadband service provider.







Incidence of Bundling Broadband
(Base: TotaBroadband Usersh =875)

Q.27/Q.85 Which of the following best describes how your business is billed for your broadband and fixed line phone anghorebivhich you may also have?

Primary Mode of Access

Any BB Fixed BBFibre BBCable Fixed BB Mobile
Broadband (Landline) Network Network Mobile BE Wireless Satellite  Phone
(n=875) (n=566) (n=125) (n=59) (n=57) (n=29%) (n=33*% (n=7*)

| receive a single bill for my broadbe
service that includes at least one of 1
other services | ha

- 64% 73% 55% 62% 29% 59% 10% 52%

| receive a separate bill for r
broadband service but | use the sa 10%
provider for at least one of the oth

service:

10% 9% 3% 20% 23% 8% 0%

| receive a separate bill for r
broadband service as | receive all ot 20% 13% 26% 28% 34% 15% 79% 30%
services from different provide

| only have broadband. | do not he

other communications services from ¢ 49% o 0 0 0 0 o o
other provider(e.g.fixed phone, mobil 0 2% 8% 4% 17% 3% 0% 0%
phone)

Don't know | 29 2% 2% 3% 0% 0% 3% 18%

*Base small
64% of business broadband users claim to bundle their broadband servi




ServicesncludedWithin BroadbandBundlesc Bundle Users
(Base: Total Broadband Users Who Use Service In A Bundle, n = 560)

Q.28 Including your broadband services which of the following services are also included on your single bill?

Primary Mode of Access

BB Fixed BBFibre | BBCable Fixed
Total Landline Network | Network | Mobile BB Wireless
(n=560) n=414 n=69 n=36* n=16* n=17*
Fixed phon - 78% 81% 80% 76% 21% 75%

Fixed phone &obile

phone I 18% 18% 18% 8% 38% 15%
Mobile phone | 2% 1% 0 0 41% 0
Other | 2% 1% 2% 13% 0 0

Don't know | 1% 0 0 3% 0 10%

*Base small
BB Satellite (n=3) and Mobile Phone Access (n=4) base too small to show

At 78%, the majority of broadband bundles have a fixed phone only inclu
as part of the package with 18% having fixed phone and mobile phones.




Awarenesf Cost ofServices; Bundle Users
(Base: Total Broadband Users Who Use Service In A Bundle Which They Know What Is Included, n = 557)

Q.29 Do you know how much your business pays for your combined service on a monthly basis?

Any BB Fixed
Broadband (Landline)
(n=557) n=414

Yesg Respondent 55%

definitely knows

NO 21% 21%
52y QU =i

Yesg Respondent
maybeknows

LU/ |

Total: Ye 77% 77%

Primary Mode of Access

BBFibre BBCable
Network Network Mobile BB
(n=69) (n=35%*) (n=16%*)

20%
17% 0 219%
78% 75% 79%

BB Satellite (n=3) and Mobile Phone Access (n=4) base too small to show

*Base small

77% of those with fixed broadband via landline and 78% of those with

broadband via fibre claim to know the cost of their services.

Fixed
Wireless
(n=15%)

18%

82%




Typical Spend Per MonthBundle Users

(Base: All Broadband/Fixed PhaBendlec n=338. BB/Fixed & Mobile Phone=77)

Q.30How much does your business typically pay for this combined package
of services per month (excluding any promotidnatroductory offers)?

Costc Broadband and Fixed Costc Broadband and Fixed
Phone (n=338) Phone & Mobile Phone (n=77)
% %
Up toe100 31
Up toe100 61
€101-€250 52

€101-€250 27 €251-€500

€501+ I

52y0U0 Yy Yy 29 52y Qu
RAGE €139 AVERAGE €355
Other Bundle types base too small to show

C2NJ GKS Y2aid 02YY2y 0dzy Rt S dGaoNRI
Is€139, with 61% of bundles costing less tld!©0.



Knowledge of Additional Costs to Bundle Broadband Servig8&sindle Users
(Base: Total Broadband Users Who Use Service In A Bundle, n = 560)

Q.31/89Doesthe monthly amount you pay for your services include any additional charges (e.g. usage charges, out of package cafic@harges

Primary Mode of Access

Any Fixed BB BBFibre BBCable Fixed
Broadband Landline Network Network Mobile BB Wireless
(n=560) (n=414) (n=69) (n=36%) (n=16%) (n=17%)
Yesg Respondent 8%
definitely knows -
18%
Yesg Respondent = 5o 6%
maybeknows
6%
NN 70% 70%
52y Qi 6% 6% 9% 9%
Total.
O\t(aé‘ 24% 24% 19% 38% 21% 26%

Base: BB Satellite (3) and Mobile Phone Ac@Bdsase too small to show
*Caution Small Base

24% of broadband users stated that their bundle includes additional char




Typical Spend Per Month (Additional Chargé&)ndle Users

(Base: All Broadband/Fixed PhaBendle who know additional charge=104. BB/Fixed & Mobile Phogen=29

Q.30How much does your business typically pay for this combined packag
of services per month (excluding any promotidnatroductory offers)?

Costc Broadband and Fixed Costc Broadband and Fixed
Phone (n=104) Phone & Mobile Phone (n=29%)
% %
€1-€50 39
€1-¢50 50
€51-€100 N

€51-€100 €100+
€100+ — —

52y Qi 52y Ql

Nothing

52y o0 N

AVERAGE €37 AVERAGE €116

Nothing 9

* Small base

The average additional cost for bundle users per month within a broadbal
and fixed phone bundle s37.



Most Important Service within Bundle Broadband Users
Base All respondents who use data connectivity services in a bundle and know what is includB87)

Q.33 Which service in the bundle/package you subscribe to is most important to your business? Please answer pn a
scale where 5 is very important and 1 is not at all important

Primary Mode ofAccess
BB Fixeq BBFibre | BBCable Fixed
Any Broadband Landline| Network | Network |Mobile B Wireless
(n=557) n=414)| (n=69) | (n=35%) | (n=16*) | (n=15*
Broadbant - 46% 43 54 64 56 45

Fixed phon 24% 29 19 3 10 0

Fixed phone & mobi I 8% 8 v 3 26 10
phone

Mobile phone | 2% 2 0 0 0 0

Other 0% 0 0 5 0 0

Don't know 21% 20 21 25 9 46

*Caution Small Base
Base: BB Satellite (3) and Mobile Phone Access (4) base too small to show

Broadband at 46% is considered the most important service within the
bundle, followed by fixed phone at 24%.




Awarenesf Cost ofService, Non Bundle Users
(Base: Total Broadband Users Who Use Service Not In A Bun@@9)

Q.34 Do you know how much your business pays for your broadband service on a monthly basis?

Primary Mode of Access

Any BB Fixed BBFibre BBCable Fixed
Broadband Landline Network Network Mobile BB Wireless BB Satellite
(n=299) (n=141) (n=54) (n=21%) (n=40%) (n=12%) (n=29%)

Yesg Respondent
definitely knows

17%

Yesg Respondent 18%

0,
maybeknows L 20% 18%

. ° 12%

i 0,

52y QU e o VAT ey e
Total: Ye  70% 64% 50% 75% 96% 97%

*Caution Small Base
*Accessover MobilePhone too small to show (2)

At 70%, on bundle broadband customers have a lower on average awar
of the cost of services than bundle customers (77%).



Typical Broadband Spend Per MontiNon Bundle Users

(Base: Total Broadband Users Who Use Service Not In A Bundle And Know Cost, n=209)

Q.35/Q.93 Excluding any short term introductory offers, typically how much do you pay for this serviceardbR

Primary Mode of Access

Any BB Fixed BBFibre BBCable Fixed
Broadband Landline Network Network Mobile BB Wireless BB Satellite
(n=209) (n=90) (n=27%) (n=16%*) (n=39%) (n=9%) (n=28%)
30
55 61
Up toe100 80
84 o8 91
46
14
28
e B == [
€251-€500
g e e, 03
AVERAGE €235 €315 €354 €215 €36 €594 €46

*Caution Small Base

Access over mobile phone base too small to show (1)
The average cost of non bundled Broadbaneli35, although 80% of
customers claim to pay less thathOO.

(Q.35/93)



Knowledge of Additional Cost to Broadband Chargddon Bundle Users
(Base: Total Broadband Users Who Use Service Not In A Bundle, n = 299)

Q.36/Q.94 Does the amount you pay for your broadband service include any additional charges (e.g. excess download charges et¢?)

Primary Mode of Access

Any Fixed BB BBFRbre BBCable Fixed
vy R dent Broadband Landline Network Network Mobile BB Wireless BB Satellite
€C Responaent  ,_5q9) (n=141) (n=54) (n=21%) (N=40%) (n=12%) (n=29%)
definitely knows % 50 A ) : o

| U/

Yes¢ Respondent

maybeknows
No
52y Qi 9% ¢ 11% 11% 8% -
Total: Ye 3% 5% 2% 0% 3% 0% 0%

*Caution Small Base
*Accessover MobilePhone too small to show (2)

Awareness of additional monthly cost to broadband charges among non
bundle users is very low at 3%.



Typical Spend Per Month (Additional Chargelpn Bundle Users

(Base: All non bundho know additional chargen=11%)

Q.37 If your business incurs any additional usage charges above the typical amount per momnth for
your broadband service, can you estimate the cost of these additional charges?

All Non Bundle with know
additional charge (n=11%)
%

€1-€50

€51-€100

AVERAGE €85

* Small base on this slide

The average additional cost per month for non bundle broadband users i
€85. The base of companies is very small at this question.



Reasorfor not Bundling- Broadband Users

(Base: Total broadband users who use service nobumale n=274)
Q.38 Why did your business choose to purchase your broadband service independetrof
other communication services (telephone, mobile phones etc.?)

Total Primary Mode of Access

BB Fixed BBFibre BBCable Fixed BB
Bro(ggf)and Landline  Network Network Mobile BE Wireless Satellite
: . =1 =44* =18* =il =il =20*
Preferred to have separate service providers 0 (N=130)  (n=447) (=189 (n=317)  (n=119) - (n=297)
service: _ 19%  21% 23%  35% 7% 15% 4%
Broadband service provider does not offer ot _ 0
services to bundle mpur broadband witl 16% 11% 15% 21% 24% 11% 32%
Value for moneyGood dee _ 15% 17% 14% 14% 8% 19% 8%
Better servic coverag« [N 12% 8% 506 20%  24% 0 20%
Only required broadband servi - 11% 12% 50 9% 19% 21% 12%
Did not know\\we could bundle broadband wi
other service - 7% 8% 3% 5%  10% 0 4%
Unwilling to switch service providers to bun
’ Igervices togethe . 4% 5% 2% 6% 7% 2% 0
No choice in the decisic I 204 0 7% 7% 4% 0 0
Always been this wayHistoric
Y 4 I 2% 3% 4% 0 0 0 0
More reliable serviceOld provider is unreliab I 204 3% 20 0 0 0 0
Other [N 16% 12%  31%  17% 4%  48%  14%
Don't know
8% 12% 4% 0% 3% 13% 0

*Caution Small Base
*Mobile Phone too small to show (2)

A preference to use different providers for various telecommunications
services is the number one reason to not bundle (19%), followed closely
lack of bundle availability from current broadband service providers (16%




Non BundleUsers- Previously Bundled Services
(Base: Total Broadband Users Who Use Service Not In A Bundle, n=274)

Q.39/Q.97 Did your business previously purchase broadband with other services in a bundle?

Any BB Fixed BBFibre BBCable Fixed
Broadband Landline Network Network Mobile BB Wireless BB Satellite
(n=265) (n=130) (n=44%) (n=18%*) (n=31%) (n=11%) (n=29%)

Yes

No

52y Qi

*Caution Small Base
*Mobile Phone too small to show (2)

28% of norbundle holders previously bundled services, with users least li
to have done so.

(Q.39/97)



PreviouslyBundled Services, What was included
(Base: Total Broadband Users Who Use A Service Not In A Bundle And Previously Purchased SergioeBi)ndle

Q.39b/Q.97b What services were included in your bund|e?

Primary Mode of Access

Total BB Fixed BbFibre  BBCable BB
Broadband Landline Network Network  Mobile BB  Satellite
(n=74) (=37 (=100 (=7 (0=6)  (1=9)

Broadband & Fixed phol 71%  81% 77% 100%  26% 28%

Broadband & Fixed phone
14% 11% 11% 0% 23% 40%

mobile phone
Broadband & Mobile phor I 7% 3% 12% 0% 220, 17%
Other | 2% 0% 0% 0% 0% 15%
Don't know | 5% 5% 0% 0% 29% 0%

*Caution small base
*Fixed Wireless Base tmmall toshow

Themost common previously held bundle is broadband &reld phone
(71%), followed by broadband, fixptione and mobilghone (14%).

(Q.39b/97b)




Non BundleUsers- Intention to Bundle
(Base: Total Broadband Users Who Use A Service Not In A Bundle, n = 265)

Q.40/Q.98

Does your business intend to purchase ybroadbandservice as part of a broader package with other services ove
the next 12 monthg i.e. receive a single bill for 2 or more services from one service provider?

=

Any BB Fixed BBFibre
Broadband Landline Network
Yes- definitelyintend ~ (n=265) (n=130) (n=44%)

to purchasebroadband
in a bundle - - -
Yes mightpurchase | 23% _ 22%
broadbandin a bundle

No- will not purchase S 58%
broadbandin a bundle

52y Qi % 5 8%
Total: 5704 34% 30%
Yes
*Caution Small Base

*Mobile Phone too small to show (n=2)

34% of broadband users say they intend to bundle in future, but it is wort
noting that just 11% say they definitely intend to purchase.

BBCable Fixed
Network Mobile BB Wireless BB Satellite
(n=18%) (n=31%) (n=11%) (n=29%)
- 5%
22%

25%

14% 10%

32% 48% 36% 27%




Non Bundle Holders What They Intend To Purchase

(Base: All Broadband users who are not in a bundle and intend to purctmaselke, n =90)

Q.41 Which of the following services would you be most willing to bundle with your broadband?

Primary Mode of Access

Total BB Fixed BBFibre BBCable BB
Broadband Landline  Network Network Mobile BB Satellite
(n=90) (n=44%*) (n=13) (n=6) (n=15) (n=8)

Fixed linqohone- 59%  73%  43% 46% 31% 62%

Mobile phone. 24% 16% 28% 31% 48% 20%

Mobile Broadban B 8% 6% 17% 23% 8% 0%

No preferenci 8% 5% 13% 0% 13% 17%

*Caution Small Base
*Accessover MobilePhone(n=0)/Fixedirelessconnection(n=4) too small to show

Of those norbundle broadband holders who intend to purchase a bundle |
future, 59% say they would be most willing to bundle a fixed line phone
their broadband service.







Incidence of Switching
(Base: Total Broadband Users, N= 875)

Q.42/Q.100 Have you ever switched your broadband service provider or from a leased line service provider?

Primary Mode of Access

5 TO(;?)' . BBFixed BBFibre BBCable Fixed BB Mobile
roe_l an Landline Network Network Mobile BB Wireless Satellite Phone*
(n=875) (n=566) (n=125) (n=59) (n=57) (n=29*%) (n=33*%) (n=7*)
Yes In the lastYeal 15% 17% 15% 18% 24% 1% 15% 0%
Yes-Between 1 Year ar 21% 22%  16% 24% @ 21% @ 24%  15% @ 11%
3 Years ag
Yes-More than 3 year = o, 9%  14% 19% 5%  25% 13% 0%

age

Never switche - 53% 53% 55% 40% 50% 50% 58% 89%

*Caution Small Base

47% of broadband users have ever switched provider at some point in i
with most (21%) having switched between 1 year and 3 years ago.



Switchers- PreviousMeansof Access
(Base: Total Broadband Users Who Have Switched Provider, n=413)

Q.43/Q.101 Thinking about your previous broadband or leased line service provider which means of accessing the intexnptelitbysly use?

Total Current PrimaryMode of Access

. BB Fixed BBFibre BBCable Fixed BB
Broadband Switchers Landline  Network Network Mobile BB Wireless Satellite
(n=413) (n=264)  (n=57) (n=35%) (n=28%)  (n=14*) (n=14%)
sroadban NN 6% 9% 9%  90%  100%  100%  100%
Fixed broadban@andline 81% 87% 74% 67% 58% 100% 64%
3G 4G Mobile Broadbar | 6% 5% 4% 0% 24% 0% 21%
Broadband provided by Satell | 404, 204 0% 10% 9% 0% 17%
Fixed broadban@Fibre’ 3% 1% 19% 0% 3% 0% 0%
Fixed broadban@Cable 20 0% 1% 14% 5% 0% 0%
Internet access over Mobile Pha 0 0 o 0 o o
using 364G data package (non Wi)| 1% 1% 3% 0% 4% 0% 0%
FixedBB (Wireless Connectic oy, 0% 2% 0% 0% 0% 0%
Any other form of broadban 1% 1% 204 0% 0% 0% 8%
connectior
0 0, 0, 0 0, 0,
Leased.ine Options. 8% 6% 18% 12% 0% 0% %
0 0, 0, 0 0, 0,
Analogue leased lint 504 A — . 0% % .
Digital leased line. 2oy 1% % 5% 0% 0% 5%
0 0, 0, 0 0, 0,
Other incl. Wavelength Connectiv. 194 2% 2% 3% 0% 0% 0%
. 0% 2% 1% 0% 0% 0%
Ethernet Leased Lii 0%
3% 0% 9% 0% 0% 0%

. Don't know | 204
*Caution Small Base

A majority of broadband switchers appear to have switched from broadb
with just 8% having switched from leased line.

(Q.43/101)




Previous Platform Used and Provider Share
(Base: All Broadbarwitcherswithin previous platform)

Q.44Whatservice providepreviously provided your business with your last broadbsedice

Primary Mode of Access

BB via Traditional BB via a Fibre BB viaVlobile
Phone Network Broadiaand
(335) (14%) (27%)

Three I 10%

Eircon - 45%
Vodafone . 26%

02|6%

Eircorr- 31%

Vodafonel 13%

Imaglnel 11% o2 | 6%

Imagine I 5% Magneil 10%

2%

BTI 6%

Other. 15%

52y Qi  14%

DigiweldSmart

40

Meteor I 5%
Other I L

Other I 9%

6%

5 2 yKan

5 2 yKadh = 7%

*QOther access platforms too small to show

Many fixed landline and fibre network broadband switchers previously used
Eircom as their provider, while the majority of mobile broadband customers
switched from Vodafone.



Switchers- Importance in Decision to Switch

(Base: Broadband users who have switched provider4th3)

Q.45/103 How importantwhere anyof these options were in your decision to switeh|.
Degreeof
availability
(% time Bandwidth Bandwidth
service is download upload Synchronis

working)  speed speed Range Resilience Contention ation Symmetry Latency Jitter

Very mportantI l . .

Important  14%  20%  20% 19%  20% 19%  24%  21%  20% 18%

Neither 10% 14% 17% 16% 18% 23% 21% 23% 22%

Somewhat unimportanef
Not at all important

25%

52y Qi PB¥26 2% 2% 3% 5% 5% 7% 6%

Total 1%  74%  68%  60%  59%  54%  53%  51%  46%  43%
Important

10% 12%

Degree of Availability (% of time services is working) was the most impo
factor in broadband switching decision making with jitter the least importa



Switchers- Importance in Decision to Switch
(Base: Total Broadband Users Who Have SwitBhedider¢ n=413

Q.45/Q.103 How importantere these options in your decision to switch

~NJ

Total
Broadband BB Fixed BBFibre BBCable Fixed BB

(n=413) U ey e
g;geri‘;‘\’/i‘;a;'ivbo”r'gn(; 77% 78%  80% 88% 70% 56%  79%
Bandwidth download spee 74% 71% 78% 91% 69% 56% < 85%
Bandwidth upload spee 68% 66% 73% 81% 68% 56% 62%
Range 60% 57% 62% 78% 69% 51% 67%
Resilienc 59% 57% 66% 77% 49% 54% 57%
Contentior 54% 52% 54% 75% 46% 66% 57%
Synchronisatio 53% 50% 55% 72% 52% 49% 57%
Symmetn 51% 47% 55% 74% 58% 51% 50%
Latenc 46% 42% 50% 66% 50% 56% 50%
Jitte; 43% 39% 42% 60% 47% 64% 51%

*Caution Small Base
*Access through Mobile Phone base temall toshow (1)

The importance of the degree of availability (% of time service is working
evident across all modes of access, particularly for fibre and cable users.




Likelihood to Switch- Next 12- 18 Months

(Base: Total Broadband Users, n=875)

Q.46/Q.104 How likely are you to consider switching broadband service provider within the ned® h2onths?

Primary Mode of Access

Any BB Fixed BBFibre BBCable Fixed BB Mobile
Broadband Landline Network Network Mobile BB Wireless Satellite Phone
(n=875) (n=566) (n=125) (n=59) (n=57) (n=29%) (n=33%) (n=7%)
Very Iikely- . . . . - -
o s N
airly likely 18% 18% 12% 16% 20% 19% 19%
i 18% 17% 16% 0 14% 16%
Not very likely 0 g 27% 19%
32%
Not at all Iikely
52y Q ¥ I 295 3% 4% 3% 5% -% 4% -%
Total: Likel  40% 42% 24% 44% 52% 54% 40% 42%

*Caution Small Base

40% of broadband users are likely to switch in the next 18 months, with
fibre network broadband users less likely to do so at 24%.






Responsdo €2 Price Increases in Broadband Portion of Bundle
(BaseAny Broadband Bundle owner$61)

broadband service?

Q.S.1/Q.SB®o you bhelieve that your business would change your actual purchasing behaviour with respect to you‘r

Any BBfixed BB Fibre BB Cable Fixed wireless
Broadband landline Network Network Mobile BB connection
(561) (414) (69) (36%) (16%) (17%)
Yes- definitely wom_JIc 14% (76) 150 12% 204 8% 0%
change behaviot

Yes- maybe chang
behaviou || 177 ©7) | 17% 12% 30% 28% 18%
No change i
behavioul 67% (376) 66% 73% 64% 64% 82%

Don't know | 5o (12) | 2% 4% 0% 0% 0%

( ) Figures in brackets relate to total actual figures

* - Small Base:
Mobile Phone n=4, Satellite n=3

31% of broadband bundle business claim they would change behaviour give
a€2 increase in the broadband portion of their bundle cost




Responsdo €2 price increaseg Broadband Bundle
(Base: Albroadband bundle who would change behaviqur=174)

Q.S2 Which of the following would describe what your business would be most likely to do in response to this hypotReaticed increase of your broadband service”

Any Fixed BB fixed BB Fibre BB Cable
Broadband landline Network Network Mobile BB
(174) (133) (16%) (13%) (6%

Cancel the service but switch t
total bundle to a diff 0 0 Y 0 0
e il e o Bl HEEc Hlo W

Cancel thédroadbandportion of
the bundle& switcht 0 27 0 9 0 9
gebmdssovcioal 1% en [ 17 B | o Ml =
Cancel the servicelggges&/l\ilgggl 5% ©) I 5% 0% I 7% . 2204
Cancel the service complett| 1% ) |1% 0% 0% 0%
Total: Keegthe service. 22% (38) . 19% . 22% - 35% . 28%
Keep the servicédo nothing)) I 15% (26) I 12% I 13% . 22% . 28%
K th iced det
eepcmfaieerrvécungm?ﬁi{moé| 7% a2 | 7% N 9% N 12% 0%
supplie
I\We would do somethinglse| 2% (3) | 2% 0% I 6% 0%
Don'tknow  11% (19) 13% 0% 0% 0%

( ) Figures in brackets relate to total actual figures

* - Small Base
Fixed Wire n=3, Satellite n=0, Mobile Phone n =1
66% of broadband bundle businesses who will change behaviour are likely t

cancel the service they have giveaZprice increase




Likelihood To Follow Through With Any Change In Behavur

Broadband Bundle Owners
(Base: AlBroadband Bundlevho would change behaviour n=154)

Q.S3 How likely is your business tarry out any of the stated actions

Any Fixed BB fixed BB Fibre BB Cable
Broadband landline Network Network Mobile BB
(154) (116) (16%) (13%) (6%)
- ”kel.) . . - -
58%
Fairly likely  43%(66) 42% o 0 53%
Not very nke_)———-—_—-
i 0
Not at all likely 29 (3) 2% ———
52y Q0 1 ¥&® 2%
Total: Likel 85% (131) 87% 77% 88% 75%

( ) Figures in brackets relate to total actual figures
* Small Base
Fixed Wire n=1, Satellite n=0, Mobile Phone n =1

85% of broadband bundle businesses who will keep/switch broadband given
€2 increase state they are likely to do this.




Servicelikely toSwitch Tog Broadband Bundle Switchers

(Base: AlBroadband Bundland are likelyto switchafter pricechange¢n=93)

Q.S4 You have just said that you would meaning you would give wpour . Which type of broadband or leased line service would your business pe

most likely to switchto?

Any
Broadband
(93)

Total: Broadban - 59%(55)

Switchto a broadbandserviceprovided by : . 2504 23)
Fibreservice provide

Switchto abroadbandserviceprovidedby I 0

satellitc ll 127 (12)

Switchto abroadbandserviceprovided overa I 7% ©6)

traditional fixedtelephone lin¢
Switchto abroadbandserviceprovided by a T I 6% ®)
cable servic@rovidel 0
Switchto usingmy mobile phonefor internet I

accessnsteac 5% ®)

Switch to using mobile phone for internet acc I 5% (4)

Total:Leased lin | 3% 3
\we would dosomething els | 12% (12)

Don't know 25% (24)

( ) Figures in brackets relate to total actual figures

Small Base: Mobile Broadband =1, Fixed Wire n=1, Satellite n=0, Mobile Phone n =0

25% of broadband bundle switchers are likely to switch to a Fibre broadband
service with 12% likely to switch to a satellite broadband service

Fixed BB fixed BB Fibre BB Cable
landline Network Network
(74) (7%) (9%

| 5% 0% 0%
I 7% 0% 0%
I 6% 0% 0%
| 4% 0% 0%
13% 29% 0%
27% 18% 27%







Responsdo €2 Price Increases Broadband Non Bundle Owners
(Base: Total Broadband Users who Use A Service Not In A BG08)e

Q.S6/Q.S26 Do you believe that your business would change your actual purchasing behaviour with respect to your
broadband service?

Any Fixed BB fixed BB Fibre BB Cable Fixed wireless BB
Broadband landline Network Network Mobile BB connection Satellite
(309) (141) (54) (21%) (40%) (12%) (29%)

3%

Yes- definitely
would chang: 15% (33) 18% 21% 14% 15% 9%
behaviou
Yes- maybe
change behaviol 18% (15) 22% 11% 24% 14% 22% 15%
No change i
behavioul 64% (18) 60% 68% 55% 61% 69% 82%

Don'tknow | 39y (64) 1% 0% 8% 10% 0% 0%

( ) Figures in brackets relate to total actual figures

* .Small Base
Mobile Phone n=4, Satellite n=3

33% of broadband non bundle business claim they would change behaviour
given a2 increase in the broadband cost




Responsdo €2 price increaseg Broadband Non Bundle

(Base: Alhon bundle broadband who would change behaviqu=103)

Q.S7 Which of the following would describe what your business would be most likely to do in response to this hypotReatided increase of your broadband service”

Any Fixed BB fixed BB Fibre BB Cable
Broadband landline Network Network Mobile BB BB Satellite
(103) (55) (17) 8) (12) )

roarcancel e seoi [ 7% | EEEE 7 I 7 I o> I = [ <>~
e — P — P — e e —— P — P
swieteeame o 270 e v 26% | EEOE EZ 0%

Cancel the servicelggtsjesc;ll\i/ri;[ggl 3% 3) ‘ 1% I 8% I 11% 0% 0%
Cancel the service complet:‘ 1% 1) 0% I 6% 0% 0% 0%
Totak:keep the senvic [l 159 as J 11% N 16% N 13% N 18% D 5%
Keep the servicedonothing)l 9% (10) I 5% I 11% I 12% I 10% - 55%
Keep the servicédowngradeto
cheaper service with sanl % (6) I 6% I 4% 1% I 8% 0%
suppliel
\We would do somethinglsel 4% 4) I 6% 0% I 12% 0% 0%
Don'tknow = 704 ) 5% 13% 13% 0% 0%

( ) Figures in brackets relate to total actual figures

Small Base: Fixed Wire n=3, Satellite n=0, Mobile Phone n =1

74% of broadband non bundle businesses who will change behaviour are lik
to cancel the service they have giveaZprice increase



Likelihood To Follow Through With Any Change In BehavipNion Bundle Users

(BaseNon Bundlevho know how they would change théehaviour 95)

Q.S8 How likely is your business tarry out any of the stated actiong

Any Fixed BB fixed BB Fibre BB Cable BB
Broadband landline Network Network Mobile BB Satellite
(95) (52) (15%) (7%) (12%) (5%)
Very likel
)
83%
Fairly likely 45%
27
28%(27) 23% 19% -
Not very likel ) -
Not at all Iikel)_) -
Y
52y Qi 139 #3p 1% 2% . -
Total: Likel  73% (70) 70% 57% 71% 100% 100%

( ) Figures in brackets relate to total actual figures

* Small Base:

FixedWire = 4 Mobile Phone = 0
76% of broadband non bundle businesses who will keep/switch broadband
givene?2 increase state they are likely to do this.




Servicelikely toSwitch Tog Broadband Non Bundle Switchers

(Base: All Broadband non Bundle who may switch broadlganeb?2)

Q.S9/Q.S29 Which type of broadbaneased line service would your business be most likely to switch fo?

Any Fixed BB fixed BB Fibre
Broadband landline Network Mobile BB
(52) (27%) (8% (10%)
Total:Broadban - 70% (36) - 76% - 40% - 63%
Switchto a broadbandserviceprovided by 0 - 0 I 0 I 0
Fibreservice provide - 37% (19) 59% 8% 9%
Switchto a broadbandserviceprovidedby 16% (8) 14% 0% 18%
Satellite
Switch to using my mobile phone for inter
access insteel 13% (7) | 1% I 9% . 35%
Switchto a broadbandserviceprovided overa
traditional fixedtelephone line 3% @ | 2% I 14% 0%
Switch to using mobile phone for internet acc ’ 1% 1) 0% I 8% 0%
Total:Leased IinI 4% 2) | 3% | 3% 0%
\we would dosomething els | 4% @ 7% 0% 0%
Don't know 23% 12) 14% 58% 37%

( ) Figures in brackets relate to total actual figures
* -smallbase
Cablen=3, fixed wireless n=3, satellite n=2

37% of broadband non bundle switchers are likely to switch to a fibre
broadband service with 16% likely to switch to a satellite broadband service.






Current Leased Line Provider Share

(Base: All respondents who use leased line data connectivity services leased line, n= 176)
Primary Mode of Access

Other incl.
Wavelength Digital leased Ethernet Analogue leased
Connectivity lines leased line lines
(58) (51) (46) (15%)

Eirconr 14%

Eircorr- 32%
Vodafone. 20%

Eircon - 35%

Eircorr- 66Y
BT . 17%

Vodafone [ 10%
Magne1l 11%

Coll | 704 UP(I 13% Vodafone I 8%
UPC i | Vodafonel 8%
(Previousl' | 8% B'II 4% UPC(:IhPrewous[ I 10%
ChorusNTL OrusNTL
. 0 - 0 0 02§ 4%
Airspeec 6% O2leased Ilne‘ 1% Colt ‘ 1% I
BT 1% Airspeec 2% Other 9%

Other Specif 53% Other 29% Other 28% Don'tknow 2%

Hrcom is the main supplier of leased lines across all access means.



Current Leased Line Provider Share

(Base: All respondents who use leased line data connectivity services leased line, n= 176)

Region
Dublin Rest of Leinster Munster Conn/Ulster
Total (75) (32) (48) (21)
Eircon 34% - 27% - 57% 26% - 43%

Vodafone 12%

| 5% T 26% 11% B 2%

UPC
(Previousl || 8% | B 6% 1% 0% 0%
ChoruSNTL
a1l 5% g J 5% | 2% 2% 0%
Magnel| 2% T 7 0% 0% 0%
Airspeec| 2% I 3% | 2% 1% 2%
Coli| 2% | | 5% 0% 0% 0%
02 1% i 1% 1% 3% 0%
Other Specif 33% 31% 11% 56% 34%

Ercom is also the main supplier of leased lines across all regions.



Use ofPrimary Service Leased Line Primary Access User

(Base: All respondents whise leased line dateonnectivityservices leased line=176)

Email and interne

Data services such as cloud compu
and other software servict

Connectivity between busine
premises

Employee remote access to 1
business networ

Disaster recovery servic

Voice- VoIR Voice over broadbar

Card Machine

Other

Email and internet used most extensively in leased line business with
connectivity between premises registering in second place in terms of usag

Any Leased Line
(n=176)

0%

4%

47%

53%

49%

34%

41%

85%

Q.17/75/110 What does your business use your (SCRIPT IN PRIMARY SERVICE ﬁlO) for?

Otherlncl.

Wavelength Digital Ethernet Analogue
Connectivity leasedlines leased line leased lines
(58) (51) (46) (15)
90% 2% 94% 82%
67% 43% 54% 18%
59% 60% 48% 42%
52% 50% 48% 49%
38% 37% 27% 34%
49% 32% 31% 60%

2% 7% - -




Use ofSecondary ServicelLeased Line Secondary Users

(Base: All respondents who usased line dat@onnectivity services, n&3)

Q.18/76/111 What does your business use your <secondaryservyaré>
Secondary Modef Access

Otherincl
. Wavelength Digital Ethernet Analogue
Any Leased Line Connectivity leased lines leased line leased lines
(n=93) (10%) (31%) (11%) (36%)

Email and interne - 65%
90% 78% 91% 54%

Connectivity between busine - 39%

premise: 62% 40% 51% 27%
Employee remote access to t . 26%
business networ 9% 22% 13% 29%
Data services such as cloud compu . 4%
and other software servict 59% 12% 32% 28%
. : .
Disaster recovery servic . 24% 15% 13% 15% 36%
. : .
Voice- VolP\ Voice over broadbar l 19% 16% 14% 13% 26%
Other l 20% 329% 15% 9% 27%
Don't know 1%

- 1% - -

* Small Base

Leased line secondary users main source of use is email and internet (65%)
followed by connecting business premises together (39%).




Importance ofAspects When Selecting Primary Leased Line Suppli
(Base: All respondents who ueased lines as their primary servioe; 176)

Q.19/77/112 Thinkingabout your primary service, how important are each of the following aspects when selecting a sappter?

Degreeof

availability

(%time  Bandwidth Bandwidth

service is download upload Synchroni
Contention  Jitter Latency Resilience Range Symmetry ation

Veryimportan

. . [0) .
Importan I 20%

27%

0
Neithe 15% 12% L2 12% 14%
SoeRTesal e S e == ;
o |m OI‘ an yw £ 4%
Total:

16%

89% 86% 79% 78% 68% 78% 80% 49% 71% 51%
Important

Availability (% of time service is working) of service (89%) and download
speed of service (86%) are the two most important considerations when
selecting primary leased line supplier.



Importance of Aspects When Selectin )Primelutyased Lin&upplier?

(Base: All respondentsho useleased lines as a primary servioe 1
Q.19/77/112 Thinkingabout your primary service, how important are each of the following aspects when selecting a sappter?

Otherincl
Wavelength Digital Ethernet Analogue
Total Connectivity | leased liney leased line | leased lines
(n=176)
Degree of availability (%time serv _ 89%
iIsworking’

Bandwidth- download spee

Bandwidth- upload spee 79% 93% 2% 75% 79%

Connectiol - 78% 91% 74% 88% 62%
Jittery - 68% 75% 62% 79% 64%

Latenc 78% 80% 70% 96% 90%

Resilienc [N 80% 88% 75% 89% 73%
Symmetn - 71% 82% 65% 67% 77%

Rangt 49% 51% 34% 59% 56%

Synchronisatio | 510 5506 579% 50% 44%

* Small base size

Many aspects of selecting primary leased line supplier register higher for
those with other inclwavelength connectivity leased lines.




Importance ofAspects when Selecting Secondary Leased Line Sup

(Base: All respondents who use a secondargervicen=93)
Q.20/78/113 Thinkingabout yourSecondargervice, how important are each of the following aspects when selecting a senapéer?

Degreeof

availability

(%time  Bandwidth Bandwidth

service is download upload Synchronis

working)  speed speed Resilience Range Symmetry ation Contention Jitter Latency

Veryimportant

16%

Important-

s hat _Neitfger 7%
O & al oA g —
52y Qu V2o

Total:
Important

85% 66% 57% 76% 68% 60% 68% 61% 51% 55%

Availability (% of time service is working) is significantly the most important
consideration when selecting a secondary leased line supplier.



Importance ofAsSpects when selecCling secondary Leased line supp

(Base: All respondentsho useleased liness asecondary service, rg3)
Q.20/78/113 Thinkingabout yourSecondargervice, how important are each of the following aspects when selecting a sewgpéer?

Primary Mode of Access

Other Incl.
Total Wavelength Digital Ethernet Analogue
(n=93) Connectivity leased lines  leased line leased lines
Degree ofavailability (%tim _ 8506 (10%) (31%) (11%) (36%)
service isvorking’ 61% 86% 93% 85%
Resilienc 61% 79% 93% 70%

Bandwidth- download spee 54% 28% 69% 50%

Bandwidth- upload spee S7% 51% 62% 69% 55%
ConnectiOI- 61% 5506 90% 88% 53%

Rangt - 68% 50% 77% 85% 67%

symmetr, [N 60% 47% 72% 85% 55%
Synchronisatio - 68% 49% 85% 85% 59%

Jittery [N 5% 57% 68% 51% 44%

Latenc - 55% 57% 68% 51% 50%

* Small base

Key issues in selection of secondary leased line supplier Availability (85%) a
Resilience (76%)







Service Levdl ANBSYSydQa of{[! Qav

(Base: Alleased line users, n = 176)

Q.21/78/114Doyou have service contracts or Service Level Agreements (SLAS) with your service provider?
These might include fault repair times, out of hours service, compensation if service levels are hot

met etc.
Total
(n=176)
Primary Mode of Access
Other Incl.
Yes Wavelength Digital ~ Ethernet - Analogue
Connectivityleased line:leased lin¢jeased line:
(n=58) (n=51) (n=46%)  (n=15%
Yes 92% 77% 83% 71%
No No 6% 20% 17% 21%
52 Y QU 5 3% . 8%
Know
52y Qi m
0
*Base small

Rates of having an SLA are notably high for leisedJsers, witlother incl.
wavelength connectivity Leased line users the most likely to have an SL



Type of SLA's

(Base: Alleasedline primary usersvho have an SLA in place, 457)

Q2252 @2dz KIS I &aidlyRINR W2FF (KS aKStFQ 2NJ o6SaLkRilS {[! 6A
might have more parameters or better service level commitments included in it compared to a standard SLA.

Total
(n=157)

Primary Mode ofAccess; Standard SLA

Other incl.
Wavelength  Digital Ethernet  Analogue
| have a standard Connectivity leased lines leased line |eased lines
'off the shelf' SLA (n=53) (n=44%) (n=43%) (n=11%)
59% 66% 37% 70%

Primary Mode ofAccess Bespoke SLA

Other Incl.
Wavelength  Digital Ethernet  Analogue
Connectivity leased lines leased line |eased lines
(n=53) (n=44%) (n=43%) (n=11%)
| have a bespoke SLA
36% 31% 53% 30%
52y Qi
*39mall base

Ethernet users with an SLA are notably more likely than other |dasedser
to have a bespoke agreement (53%)



What Parameters Are Included in the SLA's You Have?
(Base: All Leased Line Users Who Use A Leased Line Primary Service And Have A SLA In Place, n= 157)

Q.23/Q.81/Q.116 Do you know which if any of the following parameters are included in your [SLA?

Primary Mode of Access

Other Incl.

Wavelength Digital  Ethernet Analogue
Connectivity leased line¢leased line leased line:
(n=53) (n=44*)  (n=43*) (n=11%)

Total Leased Line
(n=157)

Availability - 86% 90% 90% 86% 91%
Fault repai - 89% 90% 92% 93% 81%
Delivery times for new servi 78% 90% 77% 79% 5206
Access to service provider oul £
hours servic ° 45% 40% 52% 32%
Compensation if service levels ey
not met ° 47% 51% 66% 63%

*Base small
Fault repair and availability (% of time service is working) parameters ar
AYyOf dZRSR AY Y2NB ( KHdasédine atees2niode§, nak

them the most common parameter to be included across access types.

Q)¢
QX







Knowledge of Claimed Maximurmownload Speed

(Base: Total leased line users, n = 176)

Q.50/Q.117 Do you know the claimed maximum download speed for your main leased line <primaryservice> servicg?

Primary Mode of Access

Any Leased Other Incl. Wavelengt Digital Ethernet Analogue
Line Connectivity leased lines leased line leased lines
(176) (n=58) (n=51) (n=46%) (n=15%)

Yesg Respondent —

definitely knows

Yesg Respondent .
maybeknows 6% 8%

56% of leased line users stated that they know the maximum claimed
download speed of their service.

No 7%

*Base small

(Q.50/117)



What is Maximum ClaimedownloadSpeed?

(Base: Total Leased Line Users Who Know Download Speed, n=120)

Q.51/Q.118 What is the maximum claimed download speed for your main leased line <primaryservice> service in Megabitsi@er se

Primary Mode of Access

Any Leased Other Incl. Wavelengt Digital Ethernet Analogue
Line Connectivity leased lines leased line leased lines
(n=120) (n=48%) (n=33%) (n=33%) (n=4*)

1-24 mbp

25-48 mbps
49-72 mpps
73-96 mst

97-120mbps

40
2y3ampps 12
Don't Know & 3 . 8._
Average 96Mbps 76Mbps 76Mbps 174Mbps 12Mbps
*Base small

At 174mbpsethernet customers have the highest claimed download spee
among leasedine users, notably faster than all other forms of leaad.

(Q.51/118)



Knowledge of Claimed Maximurdpload Speed

(Base: Total Leased Line Users, n=176)

Q.52/Q.119 Do you know the claimed maximum upload speed for your main leased line <primaryservice> gervice?

Primary Mode of Access

Any Leased Other Incl. Wavelengt Digital Ethernet Analogue
Line Connectivity leased lines leased line leased lines
(n=176) (n=58) (n=51) (n=46%) (n=15%)

6%

Yes¢ Respondent
definitely knows

Yesg Respondent
maybeknows

No 7%

*Base small

52% of leased line users stated that they know their claimed maximum uploé
speed of their service.



What is Maximum Claimed Upload Speed?

(Base: Total Leased Line Users Who Know Upload Speed, n=112)

Q.53/Q.120 What is the maximum claimed upload speed for your main leased line <primaryservice> service in Megabits fer |second

Primary Mode of Access

Any Leased Other Incl. Wavelengt Digital Ethernet
Line Connectivity leased lines leased line
(n=112) (n=45%) (n=30%) (n=32%)

1-24 mbp

25-48 mbps
49-72mp sg
7396mbpsl - 8
52
97-120mbps. 33 22 38
121+mbps 12
Dot Know g 8 4 8.
Average 92Mbps 69Mbps 79Mbps 171Mbps
Base too small to show Analogue Leased Lines

*Base small
Ethernetleased line users have the fastest claimed upload speed at 171







Is PrimaryServicein Contractc Leased Line?

(Base: Total Leased Line Users, n = 176)

Q.70/Q.137 Thinking about your primanyain leased line service (<primaryservice>) are ypu
currently tied into a contract with your service provider?

Primary Mode of Access

Other Incl.
Any Leased Wavelength Digital Ethernet Analogue
Line Connectivity leased lines leased line leased lines

176 n=58 n=51 n=46* n=15*

Yes

72% ofleased line users are currently in contract.



Minimum Contract Period Those in Contract
(Base: Total Leased Line Users Who Are Currently Tied Into A Contract, n=135)

Q.71/Q.138 What is the minimum contract period of this servitem sign up time to when you can leave your service provider?

Primary Mode of Access

Other Incl. Wavelengt  Digital Ethernet Analogue
Total Connectivity leased lines leased line  leased lines
(n=135) (n=45) (n=39%) (n=35%) (n=12%)
Six Month: | 2% 0% 1% 35% 0%

Twelve Month: - 27% 16% 31% 7% 55%

Eighteen Month - 20% 16% 25% 15% 20%
Longer than 18 Montt . 17% 23% 14% 21% 25%
Don't know 35% 44% 29% 52% 0%

*Caution Small Base

12 months is the most common length of contractleased line contracts a
27%.




Length of Time with Current Provider

(Base: Total Leased Line Users, n = 176)

Q.72/Q.139 How long has your business been with your current main service provider fqr ...?

Primary Mode of Access

Other Incl.
Total Leased Line Wavelength Digital Ethernet Analogue
(n=176) Connectivity leased lines leased line leased lines

‘ (n=58) (n=51) (n=46%) (n=15%)

Less than 6 Montt . 12% 504 19% 1% 2804
Between 6 and 12 Montt l 8% 8% 3% 0% 28%
Between 12 to 18 Montt l 8% 7% 13% 11% 0%
Between 18 Months to 2 yec I 7% 4% 11% 12% 0%
Between 23 year: - 18% 32% 14% 18% 6%
Greater than 3 yea _ 45% 41% 38% 58% 37%
1% 2% 0% 2%

Don't know | 1%

*Caution Small Base

45% ofleased line customers have been with their current provider for gre
than 3 years, with 12% having joined in the past six months.

(QI721139)




Leased Liné&Jsers- Ability to negotiate terms and conditions

(Base: Total Leased Line Users, n = 176)
Q.72b/Q.140 Were you in a position to negotiate improved prices and or other terms and conditions with your leased te@smider?

Primary Mode of Access

Other Incl.
Total Wavelength Digital Ethernet Analogue
Leased Line Connectivity leased lines leased line leased lines

(n=176) (n=58) (n=51) (n=46) (n=15)

Total: Ye 70% 72% 75% 75% 63%

Yes- Strong Ability t . 0 0 0 0

negotiate 42% 36% 48% 63% 25%

Yes- Moderate ab_lllt) . 8% 36% 27% 12% 380

to negotiate

No- No ability tc 0 0 0 0
negotiate . 24% 19% 19% 23% 35%

Don't know = g% 9% 6% 2% 2%

70% of leased line customers claim to have an ability to negotiate terms
conditions, with 42% claiming a strong ability to negotiate.







Incidence of Bundling Leased Line
(Base: Totdleased Line Usemns =176)

Q.54/Q.121 Do you purchase leased line services as a single product or as part of a wider network solution or telecoe® packag

Primary Mode of Access

Other Incl.

Any _Leased Wavelength Digital ~ Ethernet  Analogue
Line Connectivity leased lines leased line leased lines
(n=176) (n=58) (n=51) (n=46%)  (n=15%)
Purchased as a sin 42%
58% 46% 27% 27%
product
All purchased as pe
purch pe 56% 41% 49% 72% 71%
of a wider packac
Don't known | 2% 2% 5% 1% 2%

*Base small

56% of leased line connections are bundled weithernet and analogue
leased lines significantly more likely to be part of a bundle.




Awarenesf Cost ofServices; Bundle Users

(Base: Total Leased Line Users Who Use A Service In A Bundle, n = 98)

Q.55/Q.122 Do you know how much your business pays for your combined service on a monthly basis?

Primary Mode of Access

Any Leased Other Incl. Wavelengt Digital Ethernet Analogue
Line Connectivity leased lines leased line leased lines
(n=98) (n=25%) (n=29%) (n=32%) (n=9%)
Yes¢ Respondent
definitely knows

Yes¢ Respondent

13% 14% 17% 12%
maybeknows

12%

No

15%

52y Qi

Total: Yes 37% 35% 39% 34% 50%

*Caution Small Base

37% are aware of the cost of their bundled leased line services.



Typical Spend Per Montheased Line Bundle Users

(Base: Total Leased Line Users Who Use A Service In A Bundle And Knows Costs, n = 45)

Q.56/Q.123 How much does your business typically pay for this combined package of services per month i.e. excludingtemapnoimoziuctory offers?

Total
(n=45)
%
Up toe100 14
€101-€250 11
€251-500 17
€501-€1000
€1001-€1500

€1501-€2000

€2001+

52y Q0 (YY20

AVERAGE €3,854

Base within Leased Line type too small to show

At a total level, the average leased line bundle cosBi854 with 28%
claiming it costs greater thaa?,000.




Knowledge of Additional Costs to Bundle Services
(Base: Total Leased Line Users Who Use A Service In A Bundle, n=98)

Q.57/Q.124 Does the monthly amount you pay for your services include any additional chafges?

Primary Mode of Access

Any Leased Other Incl. Wavelengt Digital Ethernet Analogue
Line Connectivity leased lines leased line leased lines

(98) (n=25%) (N=29%) (n=32%) (n=9%)

Yesc Respondent
30 AV eVA

definitely knows

10%

5%
Yesc Respondent :

maybeknows

No

12%

52y Qi 8% 12% 6%

Total: Ye 14% 19% 13% 2% 20%

*Caution Small Base

Just 14% of Leased line bundle holders claim that their package include
additional charges.




Typical Spend Per Month (Additional Charge8undle Users

(Base: All leased line bundMho know additional chargen=15%)

Q.58/125 Can you estimate the cost of these additional charges?

All Bundle with know additional
charge (n=15%)
%

€501+ 7%

52y Qi

* Small base on this slide

93% of bundle leased line business who know they incur additional char
their leased line service do not know how much additional these costs e
month.



Awarenesf Cost ofService, Non Bundle Users
(Base: Total Leased Line Users Who Use A Service Not In ABarrdle

nSiS?

Q.59/Q.126 Do you know how much your business pays for your leased line service on a monthly bg

Primary Mode of Access

Any Leased Other Incl. Wavelengt Digital Ethernet
Line Connectivity leased lines leased line
(n=71) (n=31%) (n=19%) (n=13%)

Yes¢ Respondent
definitely knows

24%
Yesg Respondent
maybeknows =~ 20% 8%
22%
No
52y Ql 8% m
Total: Ye 71% 59% 67% 90%

*Caution Small Base

71% of non bundl&easedine users are aware of the cost of their service,
with a majority (51%) saying they definitely know.

Analogue
leased lines
(n=5%)

42%

(Q.59/126



Typical Broadband Spend Per MontiNon Bundle Users

(Base: Total Leased Line Users Who Use A Service Not In A Bundle And Kno#6Costs

Q.60/Q.127 Excluding any short term introductory offers, typically how much do you pay for this service each month?

Primary Mode of Access

Any Leased Other Incl. Wavelengi Digital Ethernet
Line Connectivity leased lines leased line
(n=46%) (n=19%) (n=10%) (n=10%)
8 00
€1-€100 15 16
11 19
€101-€250 17
25
€251-¢500 8
€501-€750
13
€751-€1000
€1501-€2000
L2000 —— —
52y Qi 1Y®R 6 12
AVERAGE €1,129 €1,303 €1,074 €1,875

*Cautjon Small Base
Analogue leasetines base too small to show (4)

The average cost of a non bundle leased line servick, 129, with 26%
claiming their service costs betweeii51 ande1000.




Knowledge of Additional Cost to Broadband Chargddon Bundle Users
(Base: Total Leased Line Users Who Use A Service Not In A Bundle, n = 71)

Q.61/Q.128 Does the amount you pay for your leased line service include any additional charges?

Primary Mode of Access

Any Leased Other Incl. Waveleng Digital Ethernet Analogue
Line Connectivity leased lines leased line leased lines
Yesc Respondent  (n=71) (n=31%) (n=19%) (n=13%) (n=5%)
definitely knows 3% VA 0% 30
Yesc Respondent ) 19%

maybeknows

No

8%

52y Q0 & 4%

Total: Ye 6% 6% 0% 19% 3%

*Caution Small Base
*Too small to show cost breakdown, n = 4)

Just 6% claim their non bundled leased line service includes additional
charges.



Typical Spend Per Month (Additional Chargé#)n Bundle Holders

(Base: All leased line bundMho know additional chargen=4*)

Q.61/129 Can you estimate the cost of these additional charges?

All Non Bundle with know
additional charge (n=4%)
%

€76-€100 6%

€501+_

52y Qi

* Small base on this slide

There is a very small base of respondents for analysis in this slide. The
of non bundle leased line holders who know of additional charges per m
do not know specifically how much they are paying.



Non BundleUsers- Previously Bundled Services
(Base: Total Leased Line Users Who Use A Service Not In AGundilg

Q.63/Q.130 Did your business previously purchase leased lines with other services in a bundle?

Primary Mode of Access

Any Leased Other Incl. Wavelengt Digital Ethernet Analogue
Line Connectivity leased lines leased line leased lines
(n=71) (n=31%) (n=19%) (n=13%) (n=5%)

No

42%

52y Qi 1 y6%s

*Caution Small Base ,
*CautionAccess over MobilBhone too small to show (2)

20% of non bundle leased line users claim to have previously bundled s



Non BundleUsers- Intention to Bundle
(Base: Total Leased Line Users Who Use A Service Not In A Bundle, n =71)

Q.64/Q.131 Does your business intend to purchase your leased line service as part of a broader package with other setliges o
next 12 months?

Primary Mode of Access

Any Leased Other Incl. Wavelengt Digital Ethernet Analogue
Line Connectivity leased lines leased line leased lines
(n=71) (n=31%) (n=19%) (n=13%)

0%
Yes- definitely intend to - 220

Yes- might purchase 10%

No - will not purchase

52y Qi

Total: Ye 30% 22% 33% 63% 0%

*Caution Small Base

30% of non bundle leased line users claim intention to bundle in future
20% claiming they definitely intend to do so.






Incidence of Switching

(Base: Total Leased Line Users, n=176)

Q.65/Q.132 Have you ever switched your leased line service provider or switched from a broadband service provider Vialfowihg time periods?

Primary Mode of Access

Any
Leased
(n=176)

Yes- In the lastYeal 15%

Yes- Between 1 Year and BaEGQ 2904

Yes- More than 3 years ac 17%

Never switche:

*Caution Small Base

62% of Leased line users say they have ever switched, with most (29%)

done so between 1 year and 3 years ago.

Other Incl.
Wavelength
Connectivity

(n=58)

12%

36%

27%

24%

Digital Ethernet Analogue
leased lines leased line leased lines
(n=51) (n=46%) (n=15%)
21% 10% 28%
29% 21% 31%
5% 14% 10%
45% 55% 31%




Switchers- PreviousMeansof Access
(BaseTotal leased line users who have ever switgheell02)
Q.66/Q.133 Thinking about your previous leased line and or broadband service provider which of the following access modgsalitusly useﬂ

Primary Mode of Access

Total Other Incl. Digital Ethernet  Analogue
Leased Line Switchers Wavelength leased lines leased line leased lines
(n=102) (n=38%) (=327 (=219  (n=8")
Total: Leased Line Optiot _ 74% 65% 67% 91% 85%
Digital leased line 27% 28% 47% 21% 0%
Analogue leased lin 25% 12% 9% 15% 85%
Ethernet Leased Lii 21% 17% 3% 70% 0%
Other incl. Wavelength Connectiv 11% 11% 15% 23% 0%
Don't know 9% 11% 11% 0% 15%
Total: Broadbanc || | | | I 53 S7% 57% 25% 73%
Fixed broadband (Landiir [ 42% 33% 50% 23% 73%
Fixed broadband (Fibr lj 7% 12% 3% 13% 0%
Internet access over Mobile Phone ui I 5% 6% 0% 18% 0%
3G 4G data package (non Wi
3G\4G Mobile Broadbar i 4% 4% 2% 10% 0%
Broadband provided by Satell I 3% 3% 1% 10% 0%
Fixed broadband (Cab | 3% 3% 0% 10% 0%
Fixed BB (Wireless Connecti | 2% 0% 2% 10% 0%
Any other form of broadband connecti I 3% 8% 1% 0% 0%

*Caution Small Base

74% of leased line users have switched from leased lines, with 53% havin
switched from broadband.




Switchers (Leased Line)mportance in Decision to Switch

(Base: Leased Line users who have switched providet0a)=

Q.68 Thinking about your primary/main leased line service are you currently tied into a contract with your service pro

ider?
Degree of
availability
Bandwidth  (%time Bandwidth
download service is upload Synchroni
Contention speed Resilienct Latency  Range Jitter ~ Symmetry  ation

workin
Very important . . . . -

mportant 23%  20%  26%  24% 209 31%  29%  27%  26% = 25%

Neither 9% 11% 9% 17% 15%

Somewhat unimportangeef
Not at all important

15% 17% 20% 29% 29%

52y Qi P¥W 26 2% 2% 2% 2%

Total 79%  78%  70%  68%  66%  62%  55%
Important

5% 4% 5% 2% 1%

51% 46% 44%

Download Speed is the most important factor for Leased line users who
switched provider, with Synchronisation least important for these busines



PreviouslyBundled Services, What was included

(BaseTotal leased line users who have eswitchedg 102)

Q.68/Q.135 How important are these options in your decision to switch?

Primary Mode of Access

Other Incl.
Any Leased Line Wavelength Digital Ethernet Analogue
(n=102) Connectivity leased lines leased line leased lines
= * = * = * —Q%
Banduwidth download spe< [ 79% 055 = 2O =5 1 O 25
- 94% 74% 77% 68%
Degree ofavallablllt)_ 28%
(%time service igorking) 78% 95% 79% 65%
Contentior (L] 70%
86% 68% 77% 53%
Bandwidth upload spee_ 68%
90% 68% 45% 53%
76% 70% 79% 37%
72% 67% 64% 43%
45% 66% 53% 65%
51% 66% 42% 53%
Symmetr)_ 46%
68% 42% 42% 23%
Synchronisatio_ 44%
59% 47% 33% 23%

*Caution Small Base

The importance of download speed is seen across all access types, although
the degree of availability (%time servicensrking) takes on increasing
importance for digital leased line users.



